Whatever  appetizing  use  the  hostess  has 
planned  for  your  product,  she  must  be  assured  of  a 
PERFECT  can  of  shrimp.  If  she  doesn't  get  it — it's  no 
easy  job  to  get  her  to  try  canned  shrimp  again.  No 
sea  food  calls  for  higher  standards  of  packing — 
none  is  more  delicious  when  it  is  packed  just  right. 
But  shrimp  simply  doesn't  lend  itself  to  appetizing 
uses  if  quality  has  been  neglected  in  the  sliah’est 
degree.  Consistent  quality  is  the  one  best  bet  for 
future  sales. 

With  canned  shrimp,  quality  means  a  little  extra  care 
in  canning  methods — in  the  proper  selection  of 
equipment.  The  Conner  whose  goal  is  a  high 
quality  brand  accepts  only  fresh  shrimp  that  are 
well  iced.  He  guards  against  even  slightly  aged 


shrimps  knowing  they  break  up  when  packed  with 
brine.  He  handles  these  promptly — piles  them  loosely 
inthe  blanching  baskets sothatthey  will  curl  properly. 
He  sees  to  it  that  the  blanching  water  is  boiling  when 
the  baskets  are  placed  in  the  tank.  This  doubly  in¬ 
sures  a  proper  curl.  In  his  cannery  he  never  uses 
copper  coils.  He  thoroughly  investigates  every  pos¬ 
sible  development  that  presents  an  opportunity  for 
a  higher  quality  product,  such  as  C-enamel  Cans 
and  Vacuum  Packing — factors  that  are  proving  their 
great  value  in  many  of  the  nation's  leading  canneries. 
The  American  Can  Company  is  solidly  behind  canners 
who  are  seeking  better  quality.  Shrimp  canners  who 
have  a  specific  problem  are  urged  to  get  in  touch  with 
our  research  departmentwhich  will  gladly  cooperate. 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB... 


M 


ODERN  merchandising  puts  a  big  responsibility 


product  distinctively;  they  must  have  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  labeling  machines. 

"U  S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  "U  S"  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  It's  good  judgment  to 
confer  with  ^'U  S“  on  your  label  requiremeets. 

Write  ‘‘U  S"  Today. 


TRADE  MARK  SERVICE... Before  adopting  new  brand  names, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 


THE  UNITED  STATES  PRINTING  &  LITHOGRAPH  CO. 


55  BEECH  STREET,  CINCINNATI,  OHIO 


98  N.  THIRD  STREET,  BROOKLYN,  N.  Y. 


439  CROSS  STREET,  BALTIMORE,  MD. 


PHELPS  CAN  CO 


MANUFACTURCAS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 
MAIN  orricc  > 

BALTIMORE  MO. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  51  ROTARY  DOUBLE^AMER 


T 


NO.  1B7  DOUBLE-SEAMER 


NO.  1S1  DOUBLE-SEAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO,  U.  S.  A. 


PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Dioision  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  sujjervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 
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Judge  Syrupers- 

(or  Liquid  Fillers) 

Are  now  made  to  handle — 

Model  **A**  Concentrated  Syrup  and  water  added. 

Using  the  Cutler  Method  and  Judge 
System.  Giving  desired  Cut-out  for 
Fruits.  Saving  waste  and  time. 

Model  **B**  Same  as  above,  but  with  VACUUM  at¬ 
tachments  for  drawing  a  vacuum  in  the 
can  and  then  filling  with  concentrated 
syrup  and  adding  water  to  fill  cans  before 
entering  Vacuum  Double  Seamer. 
Exhausting  by  heat  eliminated. 

Model  **C**  Drawing  a  Vacuum  -  filling  with  Straight 
Syrup  -  using  Displacement  Valves; 
then  thru  Vacuum  Double  Seamer. 
Eliminating  exhausting  by  heat. 

Model  **D**  Judge  System  for  filling  cans  with  a 
measured  amount  of  liquid  -  every  can 
.  getting  the  same  amount. 

Model  **E**  Judge  System  -  with  Displacement  Valves 

-  filling  cans  to  within  a  predetermined 
distance  from  top  -  or  “Head  Space” 

-  after  cans  are  partially  filled  with  fruits, 
vegetables,  etc. 

^‘GENERAL  This  machine  fills  •  cans  with  Water, 
UTILITY**  Brine,  Syrups,  Tomato  and  Kraut  Juice, 
FILLER  Puree  or  other  Free  flowing  liquids. 

Tips  cans  to  give  desired  “Head 
Space’  ’ . 

Runs  hot  or  cold  liquid  -  handles  all 
sizes  of  cans.  Every  can  full.  Stops 
when  exhaust  box  or  double  seamer 
stops.  Overflow  is  returned  to  bowl. 
No  waste.  Operates  over  any  conveyor, 
chain,  cable,  belt  or  disc.  Compact. 
Low  Priced.  Fool  Proof. 

All  Judge  Machines  are  built  for  any 
desired  capacity  of  cans  per  minute. 

E.  J.  JUDGE 


P.  O.  Box  238 


Alameda,  Calif. 


YOUR  INCREASED 
VALUES  REQUIRE 
INCREASED  FIRE 
INS URANCE 

- ^ - 

Each  increase  in  the  amount  of  your 
insurance  means  an  increase  in  your 
share  of  the  saving  .... 

Write  -  wire  or  phone  -  your  ad¬ 
ditional  requirements. 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 

TELEPHONE:  DELAWARE  9400 

Canners  Exchange  Subscribers 


Warner  Inter-Insurance  Bureau 


PEA  GRADER 


Splits  the  load,  then  regrades;  accurately, 
regardless  of  size.  All  sizes  are  discharged 
in  their  numerical  order. 

This  newly  designed  Berlin  Chapman 
machine  has  replaced  all  other  types  of 
pea  graders  in  the  high  speed  lines,  as 
it  is  designed  for  180  No.  2  cans  per 
minute. 

BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 


VCANN]NG\#  MACHINEinr 

Single  Uhit  or  jrComplele  Canning  Plant' 
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Golden 


THE  KJOia 
HARVEST 


Protect  the  quality  and  appearance 
of  your  Fall  Packs  of  mellow 
pumpkin,  golden  squash,  tender 
heets,  luscious  kraut  or  other  prod¬ 
ucts,  in  Continental  plain  or  enamel 
lined  cans. 

Continental  cans,  unequaled  Clos¬ 
ing  Machines  and  service  offer  a 
combination  which  is  helping  many 
canners  to  meet  the  exacting  de¬ 
mands  of  modern  merchandising. 


Continental  Can  Company  Inc 

NEW  YORK:  100  East  42nd  St.  CHICAGO:  111  West  Washington  St. 

SAN  FRANCISCO:  155  Montgomery  St. 

CHICAGO  CINCINNATI  WHEELING  PASSAIC  SAN  JOSE  BALTIMORE  OAKLAND  NEW  ORLEANS  ROANOKE 

BOSTON  DETROIT  JERSEY  CITY  LOS  ANGELES  CLEARING  CANONSBURG  ALBANY,  CA.  SAN  FRANCISCO  SYRACUSE 

NASHVILLE  HURLOCK,  MD.  DALLAS  E.  ST.  LOUIS  DENVER  SEATTLE  BEDFORD,  VA.  KANSAS  CITY,  MO.  HAVANA,  CUBA 

"/t’s  Better  Packed  in  Tin** 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 


Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Foods  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-fourth  year. 

Entered  at  the  Postoffice,  Balti¬ 
more,  Md.,  as  second-class  matter. 

TERMS  OF  SUBSCRIPnON 


One  Year  -  -  -  -  $3.00 

Canada  ...  -  $4.00 

Foreign  ....  $5.00 

Extra  Copies,  when  on  hand, 
each  ....  .10 


Advertising  Rates  Upon  Application. 


PUBLISHED  EVERY  MONDAY 

By 

The  Trade  Company 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  .Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anon3mious 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 


Must  face  the  music— That  “the  proof  of 

the  pudding  is  the  eating  thereof”  is  being  well 
demonstrated  just  now  in  the  results  of  the  ap¬ 
plication  of  the  McNary-Mapes  law  to  this  year’s 
packs.  Be  it  remembered  that  the  canning  industry 
asked  this  policing  of  their  activities,  and  that  this  law 
is  the  result  of  that  request ;  in  fact,  of  the  hard  work 
of  the  industry  to  get  the  law.  It  is  to  the  credit  of  the 
industry  that  they  should  have  done  this,  and  their 
success  in  getting  this  law  is  the  envy  of  many  an¬ 
other  industry,  and  it  is  a  still  further  credit  to  the 
canners  that  they  have  made  a  determined  and  manly 
effort  to  comply  fully  with  the  requirements,  in  face 
of  a  disastrous  growing  season  on  tomatoes,  at  least. 
If  they  did  not  always  and  in  every  can  come  up  to  full 
compliance  it  was  not  through  design  nor  intent,  but 
must  be  charged  to  inexperience  and  to  the  lack  of 
ability  to  so  carefully  organize  their  whole  forces  that 
no  possible  slip  could  occur.  Such  goods  as  may  come 
within  the  purview  of  the  law  and  must  bear  the  dread¬ 
ed  legend,  “Sub-standard,”  are  there  through  no  desire 
of  the  canners.  But  in  any  venture  of  this  kind  some 
mistakes  must  inevitably  occur.  It  could  not  be  other¬ 
wise  in  human  nature.  But  it  must  be  written  to  their 
credit  that  every  mother’s  son  of  them  firmly  deter¬ 
mined  to  pack  every  can  so  well  that  it  would,  by  lio 
possibility,  fall  within  the  dreaded  requirement.  Their 
determination  was  there,  but  the  season  made  it  unu¬ 
sually  hard  and  slips  were  bound  to  occur. 

Standards  for  peas  were  enacted  and  some  pea  can¬ 
ners  have  been  surprised  to  find  some  of  their  goods 
fell  victims,  in  nearly  every  case,  we  believe,  due  to  a 
greater  hardness  than  they  suspected  when  packing. 
The  number  of  such  complaints  has  been  remarkably 
small,  due  to  the  generally  high  quality  of  the  pea  crop 
this  year,  and  the  added  care  in  its  handling. 

Tomato  standards  were  also  adopted,  and  now  that 
pack  is  undergoing  rigid  inspection,  and  some  surprises 


are  developing,  and  not  all  on  the  part  of  the  canners. 
Dr.  White  and  his  assistants  labored  hard  and  long 
with  the  canners  interested  in  the  proposed  standard 
so  that  the  standard,  when  adopted,  would  be  workable 
and  satisfacto^  to  all,  but  he  constantly  reminded 
them  that  it  might  be  necessary  to  change  the  require¬ 
ments  if  practice  proved  that  necessary.  So  this  sea¬ 
son  was  not  only  a  test  upon  the  canners,  but  a  test 
upon  the  enforcers  of  this  regulation,  and  it  is  not  sur¬ 
prising,  then,  if  changes  seem  to  be  needed.  Probably 
every  canner  has  been  able  to  check  needed  changes  in 
his  factory  operation  to  insure  easier  or  full  compliance 
and  all  will  have  those  carefully  attended  to  before  an¬ 
other  canning  season  arrives. 

And  there  would  seem  to  be  some  needed  changes  on 
the  side  of  enforcement.  Chief  among  these  right  now 
is  the  urgency  of  definite  action  by  the  enforcement 
authorities.  Means  have  been  set  up  whereby  the  can¬ 
ners  may  have  their  goods  officially  inspected  and 
graded.  The  canners  want  this,  and  the  buyers  are 
demanding  it  in  some  cases.  But  if  this  is  to  be  of  any 
value  it  must  be  done  definitely  and  without  any  un¬ 
certainty  or  doubt.  The  lot  submitted  must  be  graded 
into  a  definite  class,  and  there  would  seem  to  be  no  one 
with  the  authority  to  do  that  except  the  Food  and  Drug 
authorities,  who  are  charged  with  the  enforcement  of 
this  law.  As  the  case  now  stands  the  fruit  and  vege¬ 
table  inspection  service  of  the  U.  S.  D.  A.  can  examine 
and  grade  such  samples,  and  the  U.  S.  warehousing  de¬ 
partment  grades  for  their  own  particular  purpose,  and 
their  certificates  for  goods  in  their  warehouses  pass 
with  the  banks,  but  neither  of  these  necessarily  carries 
the  approval  of  the  Pure  Food  authorities,  and  the  for¬ 
mer,  it  seems,  is  not  even  designating  the  grade  to 
which  the  goods  sampled  belong.  Here  is  a  condition 
that  ought  not  to  exist.  These  governmental  authori¬ 
ties  ought  to  be  in  thorough  co-operation. 

Attention  is  called  to  this  by  Mr.  Maurice  Siegel,  of 
the  well-known  analytical  chemists,  Strasburger  & 
Siegel,  of  Baltimore.  We  are  inco^rating  his  special 
article  here  to  focus  the  point: 
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Interpreting  the  McNary-Mapes  Standards,  by  Maurice 
Siegel,  of  Strasburger  &  Siegel,  Food  Chemists 
and  Bacteriologists. 

The  canning  industry  came  to  attention  with  the 
adoption  of  the  Canners  Bill:  Conventions,  meet¬ 
ings  and  trade  papers  reverberated  with  discus¬ 
sions  of  the  new  law.  Government  officials  and 
technical  men  helped  to  interpret  the  meanings  of 
the  terms  as  prescribed  under  the  standards.  Cut¬ 
ting  bees  were  inaugurated  to  bring  home  a  pic¬ 
ture  of  conditions  that  probably  would  lead  to  the 
packing  of  sub-standards.  The  canner  now  was  on 
his  merit. 

Since  the  enactment  of  the  standards  new  packs 
of  peas  and  tomatoes  have  been  made.  Extremely 
favorable  weather  conditions,  combined  with  un¬ 
usual  vigilance  of  both  grower  and  canner,  re¬ 
sulted  in  a  pea  pack  of  exceptionally  high  quality. 
There  was  a  distinct  dearth  of  sub-sta,ndards. 
Our  pea  canning  factories  have  shown  that  under 
favorable  conaitions  they  can  be  so  managed  that 
few,  if  any,  sub-standard  peas  need  ever  be 
packed. 

Contrast  the  mechanical  handling  of  peas  with 
the  necessary  low-priced  labor  of  the  average  to¬ 
mato  cannery.  Standard  tomatoes  are  always 
manually  prepared  and  do  not  adapt  themselves 
to  mechanical  handling.  This  fact,  combined 
with  the  later  poor  growing  season,  resulted  in 
the  packing  of  many  cans  that  failed  to  meet  the 
requirements  of  the  McNary-Mapes  standards. 
By  far  the  greater  majority  of  these  cans  showed 
presence  of  skins  in  excess  of  one  and  one-half 
square  inches  per  pound  of  net  contents. 

The  new  law  makes  it  mandatory  upon  the  can¬ 
ner  to  properly  label  his  goods.  The  responsibil¬ 
ity  for  informative  labeling  rests  entirely  in  his 
hands.  Feeling  the  need  for  such  information 
that  will  enable  him  to  dispose  of  his  goods  with¬ 
out  legal  entanglement,  he  samples  the  various 
lots  and  sends  them  either  to  technical  laborato¬ 
ries  or  to  stations  of  the  Fruit  and  Vegetable  In¬ 
spection  Service  of  the  Department  of  Agricul¬ 
tural  Economics.  . 

It  was  the  hope  of  all  that  this  inspection  ser¬ 
vice  would  help  stabilize  the  buying  market.  It 
required  the  applicant  to  send  samples  drawn  at 
the  rate  of  one  can  per  1,000  cans  for  No.  1,  No. 
2  and  No.  3  size  containers,  one  can  per  500  cans 
of  No.  5  containers  and  1  can  for  each  300  cans  of 
No.  10  containers.  The  samples  were  drawn  by 
either  the  applicant  or  by  a  licensed  sampler.  Full 
information  was  required  with  respect  to  number 
of  cases  in  a  lot,  code  or  marks  of  identification 
and  place  or  location  of  the  goods.  The  samples 
were  sent  prepaid  to  either  of  its  stations,  one- 
half  of  the  samples  to  be  inspected  and  the  other 
half  kept  in  reserve  in  case  of  appeal. 

Many  canners  submitted  their  samples  to  the 
Fruit  and  Vegetable  Inspection  Service  in  order 
to  obtain  information  as  to  their  status  under  the 
law,  but  as  a  “fact-finding  body”  those  officials 
could  only  certify  lots  showing  complete  com¬ 
pliance  with  the  standards.  Many  of  the  certifi¬ 
cates  showed  results  similar  to  the  following: 


2  cans  U.  S.  grade  standard. 

7  cans  off-grade  account  drain  weight,  but  not 
enough  to  require  a  sub-standard  label. 

3  cans  below  standard. 

*  *  *  * 

2  cans  extra  standard. 

9  cans  standard. 

1  can  off-grade  account  drain  weight. 

*  *  * 

1  can  extra  standard. 

8  cans  standard. 

3  cans  off-grade. 

*  *  ^ 

10  cans  standard. 

2  cans  sub-standard. 

The  recipients  of  these  certificates  were  highly 
confused;  buyers  refused  to  accept  shipments. 
The  canner  was  in  a  dilemma.  Should  he  label 
these  lots  sub-standard?  This  very  question  was 
returned  to  him  unanswered. 

No  standard  can  be  justly  or  properly  enforced 
unless  it  is  adaptable  to  intelligent  interpretation. 
At  the  present  time  no  one  but  the  regulatory  of¬ 
ficials  of  the  U.  S.  Department  of  Agriculture  can 
make  such  an  interpretation.  The  certificates 
issued  by  the  Fruit  and  Vegetable  Inspection  Ser¬ 
vice  do  not  interpret  the  McNary-Mapes  stand¬ 
ards  unless  every  can  in  the  lot  shows  strict  com¬ 
pliance.  In  other  words,  these  inspections  do  not 
grade  the  lot  or  lots  (on  which  samples  have  been 
submitted)  into  any  definite  classification.  The 
findings  merely  show  the  percentage  of  different 
grades  by  cans,  without  decision  as  to  the  grade 
the  lot  must  take.  Likewise,  when  canners  or 
warehousemen  act  in  the  capacity  of  samplers 
the  evidence  feature  of  the  certificates  loses  much 
of  its  value. 

The  present  condition  has  a  most  depressing 
effect  upon  the  canner  and  upon  the  distributor  of 
standard  tomatoes.  This  article  was  conceived  in 
the  hope  that  it  would  bring  about  intelligent  dis¬ 
cussion  and  perhaps  find  a  way  to  avoid  further 
confusion. 


Any  one  of  the  four  certificates  above  mentioned, 
and  grading  the  12  can  sample,  is  useless  in  the  hands 
of  a  canner  or  of  a  buyer,  because  they  do  not  specify 
a  grade  for  the  lot.  We  understand  that  the  ware¬ 
housing  department  requires  every,  can  in  the  sample 
to  be  above  subistandard,  or  the  whole  lot  is  branded 
sub-standard.  There  must  be  some  decision  or  the 
certificate  is  valueless.  Action  on  this  is  needed  at  once, 
for  there  are  numerous  sales  now  being  held  up,  con¬ 
fusion  resulting,  and  it  can  only  grow  worse  as  time 
goes  on.  The  enforcement  authorities  must  definitely 
grade  the  samples  submitted,  passing  the  lots  as  stand¬ 
ard  or  better,  or  condemning  them  to  bear  the  Mapes 
legend ;  or  else  stop  the  sampling  and  let  the  goods  take 
their  chances  under  the  Pure  Food  Law,  as  do  all  other 
foods.  Then  the  canner  or  buyer  will  be  forced  to 
label  them  as  he  thinks  proper.  Here  is  one  place 
where  political  “buck-passing”  can’t  be  tolerated.  It 
is  not  right  to  charge  for  sampling  and  then  give  no 
decision.. 


vV 


Whether  you  elevate  your  peas  one  story  or  five  the 

HANSEN  SANITARY  CONVEYOR  BOOT 

will  handle  the  job.  Hansen  Conveyor  Boots  have 
unequalled  capacity,  do  not  crush  or  waste  peas  and 
never  jump  out  of  time.  They  are  bronze  bushed 
throughout  and  built  to  run  for  years.  Many  of  the 
first  Hansen  Boots  are  still  in  use. 


One  Story  or  Five 


Hansen  ALL  STEEL  Conveyor  Buckets  are  un¬ 
breakable  and  have  replaceable  end  bushings. 


10 


October  26,  1931 


OurlMisfortunes  From  Over-Abundance 

By^President  Lees  Ballinger,  National  Pickle  Packers  Association 


Delivered  before  the  September  Meeting  of  the  Association. 


The  President  stated  that  minutes  of  the  last  meet¬ 
ing  had  been  mailed  members.  Upon  motion,  duly 
made  and  seconded,  it  was  unanimously  passed  that 
the  reading  of  the  minutes  of  the  previous  meeting  be 
waived. 

Address  of  the  President 

The  serenity  of  optimists  is  under  severe  test 
these  days,  but  having  been  in  the  optimist  group 
all  my  life,  and  having  seen  several  depressions 
come  and  go,  with  the  new  prosperity  at  ever  greater 
heights,  measured  in  terms  of  physical  blessings  to  a 
constantly  increasing  number  of  persons,  I  continue  to 
regard  this  depression  as  running  a  natural  course, 
with  general  prosperity  nearer  at  hand  with  each  pass¬ 
ing  week. 

Immediately  before  us  we  have  a  most  serious  unem¬ 
ployment  problem,  and  I  am  happy  that  the  National 
Government,  the  various  states  and  the  many  cities  of 
the  country  already  have  such  a  keen  realization  of 
their  responsibilities,  and  that  their  plans  have  been 
formulated  to  make  suffering  as  little  and  comforts  as 
great  as  may  be  possible  througtohouut  the  fall  and 
winter.  The  pickle  industry  is  comparatively  small, 
but  I  am  sure  that  members  will  do  their  parts  in  their 
several  communities,  and  that  we  will  t^  to  take  more 
seriously  our  part  in  the  general  stabilization  of  busi¬ 
ness,  so  that  another  depression,  if  it  comes,  will  be  far 
less  severe  than  this  one  has  been. 

In  talking  to  you  this  morning  I  wish  particularly  to 
stress  for  general  business,  and  for  the  pickle  industry 
the  following  points:  1.  Profits.  2.  High  quality 
merchandise  and  advertising.  3.  Modification  of  the 
Sherman  Anti-Trust'  Laws.  4.  Acreage. 

Profits.  At  both  our  January  and  our  June  Con¬ 
ventions  I  stressed  the  very  vital  matter  of  profits. 
There  are  so  many  reasons  for  profits,  and  not  one 
single  reason  against  profits,  that  it  is  unbelievable, 
were  it  not  true  ,that  all  arguments  for  are  lightly  cast 
aside,  and  that  the  unprofitable  side  of  business  is  ac¬ 
cepted  as  a  matter  of  course. 

Too  often,  I  think,  it  is  stated  there  is  a  surplus  in 
a  given  food  commodity,  and  that  therefore  this  sur¬ 
plus,  sometimes  small,  must  drag  the  entire  list  of  sup¬ 
plies  to  a  below  cost  of  production  level.  I  do  not  agree 
to  this  at  all.  I  do  agree  that  large  supplies  of  a  com¬ 
modity  should  mean  lower  price  levels  than  smaller 
supplies  would  permit,  but  that  a  small  surplus  of  10 
to  15  per  cent  should  mean  ruination  to  that  entire 
commodity  for  a  year  is  absurd. 

As  an  illustration  of  my  point,  I  again  cite  the  year 
1925-26.  We  then  had  10,000,000  bushels  of  pickles  in 
the  country,  and  had  we  the  same  efficient  means  then 
as  now  in  knowing  precisely  our  supplies,  I  believe 


many  more  than  10,000,000  bushels  could  have  been 
found.  In  the  1930-31  period  the  country  had  about 
8,300,000  bushels  of  salted  cucumbers,  and  in  the  1931- 
32  period  we  have  about  the  same  quantity.  In 
1925-26  many  of  us  were  able  to  make  fair  profits.  Dur¬ 
ing  the  present  year  I  have  heard  only  one  concern 
claiming  a  profit,  and  I  am  not  convinced  that  this  one 
concern  is  correct.  I  maintain  it  is  largely  a  state  of 
mind,  and  that  proper  determination  would  permit 
small  profits  just  as  easily  as  small  or  even  large  losses. 

I  have  never  seen  prices  so  demoralized  as  they  are 
today.  I  do  not  believe  any  pickles  can  be  packed  in  a 
quart  jar  to  retail  for  15c.  I  do  not  believe  any  quart 
sweet  pickles  can  be  packed  to  sell  for  less  than  $2.00, 
I  do  not  believe  that  any  6  oz.  or  larger  jar  of  sweet 
pickles  can  be  sold  to  retail  for  10c.  Yet  these  prices 
are  now  very  common,  so  common  that  a  large  percent¬ 
age  of  the  pickle  business  of  the  country  is  being  done 
at  these  and  similar  prices  for  larger  jars  and  wood 
packages. 

There  is  only  so  much  business  to  be  done  in  pickles. 
Undoubtedly  a  slightly  larger  business  can  be  done,  the 
lower  the  price  structure.  But  as  between  doing  busi¬ 
ness  at  a  small  profit  and  doing  business  at  a  loss  the 
gain  in  volume  is  slight,  and  there  can  be  no  justifica¬ 
tion  of  the  larger  volume  when  that  larger  volume 
means  but  losses  to  ourselves  and  to  friendly  competi¬ 
tors. 

Right  here,  too,  I  wish  to  speak  very  plainly.  It  is  a 
fact  that  certain  members  of  the  industry  have  been 
doing  a  particularly  heavy  volume  of  business  at  these 
very  low  prices.  There  has  been  a  reluctance  on  the 
part  of  others  to  follow  these  very  low  prices,  because 
these  prices  mean  losses.  I  am  very  sure  that  now  one 
of  two  things  must  happen,  viz,:  the  very  low  prices 
must  be  higher,  or  all  of  us  soon  will  be  selling  our 
pickles  at  the  bottom  of  the  market.  This  latter  will 
mean  each  packer  will  be  getting  his  share  of  the  busi¬ 
ness,  and  there  will  be  profitless  business  for  us  all.  In 
other  words,  those  now  getting  more  than  their  share 
will  get  less  than  they  are  getting,  and  those  getting 
less  than  their  share  will  be  getting  back  their  volume, 
but  such  a  volume  as  will  mean  unhappiness.  The 
choice  should  be  easy,  and  I  urge  again  that  we  all  sell 
our  pickles,  and  all  items  of  pickles,  at  prices  which 
will  show  us  a  profit. 

I  remind  you  again  that  it  is  our  duty  to  make  profits 
in  our  business.  Profits  permit  better  salaries,  better 
wages,  more  people  employed,  dividends  to  stockhold¬ 
ers,  protection  to  our  industries  and  to  our  families, 
and  finally  a  better  standing  in  our  communities. 
Losses  mean  only  distress  to  all  concerned,  and  please 
let  us  get  away  from  distress  and  determine  to  add  to 
the  general  happiness  and  prosperity  to  the  limit  of 
our  abilities. 
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AVARS  LATEST  MODEL 

CUT  STRING  BEAN  and  M .  m  TOMATO  FILLER 


Cut  String 
Beans 
Tomatoes 
Beets 
Cherries 
Plums 


Manufacturers  of 

Pea  &  Bean  Fillers 
Rotary  Syruper 
Hot  Water  Exhauster 
Liquid  Plunger  Filler 
Tomato  Trimmer  & 
Scalder 
Tomato  Corer 
Process  Clock 
Corn  &  Milk  Shakers 
Beet  Topper 
Beet  Grader 
Beet  Slitter 
Beet  Slicer 
Tomato  Washer 
Can  Cleaner 
Can  Sterilizer 
Angle  Hanger 
Friction  Clutch 


AVARS  MACHINE  CO.,  Salem,  New  Jersey 


Hamachek  Ensilage  Distributor 


PATENTED 

United  States  .  .  .  May  26,  1 925 
Canada . Dec.  29,  1925 


The  Hamachek  Revolving  Ensilage  Distribu¬ 
tor  is  a  mechanical  device  for  the  stacking  of  pea 
vines,  corn  husks,  or  other  ensilage  in  a  silo  or  on 
a  stack. 

The  discharge  spout  revolves  in  a  circle  two  or 
three  times  an  hour  and  the  operator  can  easily 
change  the  incline  of  the  spout  to  any  desired  po¬ 
sition.  In  this  way,  the  ensilage  is  discharged 
just  where  it  is  needed  and  one  man  can  make  a 
better  stack  or  fill  a  silo  better  than  can  be  done 
by  several  men  without  the  aid  of  the  distributor. 

This  machine  takes  care  of  about  the  hardest 
and  most  disagreeable  work  of  a  canning  operation. 

The  saving  in  labor  alone  usually  pays  for  the 
installation  in  two  or  three  years. 


Additional  information  will  gladly  be  mailed  upon  request 


FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Also  Manufacturers  ol  Viners,  Viner  Feedrs  and  Chain  Adjusters. 
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High  quality  merchandise  and  advertising.  The  first 
essential  of  food  is  that  it  is  good  to  eat.  As  food  f^lls 
away  from  that  definition  that  “it  is  good  to  eat,”  it 
falls  away  from  popular  favor,  and  will  be  less  and  less 
consumed.  It  is  true  that  mere  price  will  sell  any  food 
item  for  a  time,  but  sooner  or  later  poor  merchandise 
will  become  tiresome,  and  a  revolt  against  that  item 
will  take  place.  So  if  you  and  your  families  will  not  eat 
a  particular  pickle,  and  if  even  a  buyer  will  state  that 
he  would  not  eat  certain  pickles,  heed  this  warning, 
and  see  that  only  pickles  which  you  and  your  families 
will  eat  are  offered  to  the  consumer. 

Through  our  advertising  campaign  the  spotlight  has 
been  turned  on  pickles,  and  the  sales  of  pickles  for  1931 
have  been  larger  than  for  1930.  I  can  well  believe  that 
our  sales  of  pickles  in  1932  will  be  smaller  than  in  1931 
unless  we  make  our  pickles  clean,  wholesome  and  good 
to  eat 

Our  advertising  campaign  this  year  has  been  of  the 
highest  order.  The  radio  broadcasts  have  been  excep¬ 
tional,  as  fine,  we  believe,  as  any  radio  programs  on  the 
air.  Our  publicity  program  also  is  exceptional,  and 
gains  in  importance  with  each  month.  The  firm  of 
Young  &  Rubican,  Inc.,  have  given  us  remarkable  ser¬ 
vice,  and  we  can  be  very  proud  of  our  radio  and  pub¬ 
licity  campaign  for  193i.  Copy,  too,  for  several  trade 
publications  has  been  of  the  highest  order,  and  once 
more  the  Association  is  especially  indebted  to  Mr.  Wal¬ 
ters  and  to  Mr.  Rogers  for  their  constant  and  perfect 
attention  to  these  highly  important  advertising  mat¬ 
ters. 

Four  Advertising  and  Executive  Committees  have 
also  worked  faithfully  and  well  for  the  good  of  the  As¬ 
sociation,  no  problem  being  too  large  or  too  small  for 
their  earnest  consideration.  I  want  you  to  know  again 
that  no  Association  could  have  men  more  willing  to 
serve  you  unselfishly  than  the  men  on  your  Executive 
and  Advertising  Committees. 

Modification  of  Sherman  Anti-Trust  Law.  I  have 
called  to  your  attention  the  necessity  of  this  modifica¬ 
tion  both  in  our  January  and  in  our  June  Conventions. 
After  our  June  Convention  I  was  rather  startled  to 
have  one  of  our  members  tell  me  that  several  other 
members  thought  I  was  asking  that  we  ask  Congress 
for  permission  to  agree  upon  prices.  There  could  be 
nothing  further  from  my  thought.  The  question  is  a 
very  simple  one,  and  fully  covered  by  the  resolutions 
presented.  In  brief,  we  should  be  asking  Congress  to 
so  modify  the  law  that  we  may  try  to  regulate  acreage 
to  consumption  possibilities,  with  due  regard  for  the 
public  safety  and  welfare. 

Within  the  past  month  Mr.  Otto  H.  Kahn,  prominent 
New  York  banker,  said:  “Modify  our  anti-trust  laws, 
especially  the  Clayton  Act,  so  as  to  bring  them  into 
keeping  with  modern  conditions.  But  we  do  not  want 
laws  which  result  in  destructive,  wasteful  competition, 
detrimental  to  legitimate  trade  and  enterprise,  and  the 
economic  welfare  of  the  iountry.” 

On  September  18  the  American  Bar  Association,  in 
session  at  Atlantic  City,  went  on  record  against  the 
anti-trust  laws.  Rush  C.  Butler,  of  Chicago,  chairman 
of  the  Lawyers’  Commerce  Committee,  said  opinion 
has  apparently  crystallized  since  the  Association  Con¬ 
vention  of  1929,  in  Memphis,  resolved  against  the  anti¬ 
trust  laws.  He  said  his  committee  again  agreed  on  this 
stand,  approving  the  proposal  to  amend  the  anti-trust 
laws  by  conferring  upon  the  Federal  Trade  Commission 
the  power  to  pass  in  advance  on  restraint  of  trade  con¬ 
tracts  voluntarily  submitted,  and  by  granting  immu¬ 


nity  to  parties  contracts  approved  by  the  commission 
from  the  criminal,  confiscatory  and  threefold  provi¬ 
sions  of  the  anti-trust  laws. 

On  September  16  Mr.  Gerald  Swope,  President  of 
the  General  Electric  Company,  said  at  New  York  city; 
“Industry  exists  basicly  for  serving  the  needs  of  the 
people,  and  therefore  production  and  consumption 
must  be  co-ordinated.  Shall  we  wait  for  society  to  act 
through  its  legislatures,  or  shall  industry  recognize  its 
obligations  to  employes  and  to  the  public  and  under¬ 
take  the  task?  Co-ordination  of  production  is  impos¬ 
sible  under  present  laws.” 

The  Kiplinger  Service,  published  at  Washington, 
says  under  date  of  September  12:  “Trade  associations 
are  preparing  to  ask  Congress  to  legalize  trade  practice 
conferences,  and  to  reorganize  Federal  Trade  Commis¬ 
sion.  Meanwhile  a  new  3  to  2  alignment  is  developing 
within  the  Commission  in  favor  of  backing  down  on 
most  of  the  forced  trade  practice  revisions.” 

With  many  of  our  forceful  business,  banking  and 
legal  leaders  pointing  the  way  for  us,  I  again  ask,  as  I 
did  at  our  June  meeting,  that  the  resolution  asking 
Congress  for  a  modification  of  the  Sherman  Law  have 
your  approval. 

Acreage.  Finally  I  come  to  the  matter  of  acreage  for 
1932.  We  were  stupid  in  1931,  and  we  were  unwise  in 
1930.  The  acreage  contracted  in  1931  was  sufficient  for 
a  crop  to  cover  the  country’s  needs  for  a  year,  and  that 
is  just  the  yield  we  received.  We  did  not  take  into  ac¬ 
count  a  3.000,000  bushel  surplus,  and  once  more  it  is 
that  surplus  which  hurts,  and  which  causes  us  to  be 
unhappy  How  fine  it  is  to  smile  and  mean  it,  and  that 
kind  of  a  smile  will  not  return  to  many  of  our  faces 
until  we  learn  temperance  and  have  greater  wisdom 
than  we  have  shown  the  past  few  years 

Two  thousand  years  ago  the  world’s  misfortunes 
were  measured  by  its  crop  failures.  Today  our  misfor¬ 
tunes  are  measured  by  an  abundance,  too  much  of 
everything.  Men  are  really  too  capable  in  their  pro¬ 
duction  methods.  The  striped  beetle  no  longer  terri¬ 
fies  us ;  on  the  contrary,  we  like  to  do  combat  with  him, 
and  invariably  we  now  triumph  over  him. 

So  we  must  learn,  after  two  bitter  lessons,  that  a 
short  crop  is  preferable  to  a  long  crop.  We  can  make 
money  with  a  normal  crop,  and  we  can  make  money 
with  a  short  crop.  We  find  it  very  difficult  to  make 
money  when  we  have  10  per  cent  to  15  per  cent  too 
many  pickles. 

In  1932  I  hope  we  will  not  run  the  risks  we  have  been 
running,  and  that  we  will  not  expect  nature  to  correct 
our  abundant  planting.  An  acreage  sufficient  to  cover 
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WE  ARE  MANUFACTURERS 


McSTAY-ROBlNS 
BOX  SEALERS 


ROBINS-BECiCe  n  DOUBLE  CAN  CLEANER  .  _  - 

A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md 


ROBINS  RETORT 
ROBERT  A.  SINDALL,  Prmndtnt 


HARRY  R.  STANSBURY,  Viem-Pretid»nt 


Write  for  catalog 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicago. 


SHOULD  BE 

In  Every  Cannery  Office 

“k  Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

THE  CANNING  TRADE 
Baltimore,  Md. 


“BUILDING  ON  SAND - 

- invites  Destruction  ! 

No  solid  business  has  ever  been  built  on  a  policy  of  selling  inferior 
merchandise. 

Canned  Foods  Are  No  Exception 

The  first  requisite  of  a  quality  pack  is  quality  seed.  Our  experience 
of  55  years  as  Breeders  of  Peas  and  Beans  is  an  assurance  that  we  can 
render  you  real  service. 

ROGERS  BROS.  SEED  COMPANY 

Chicago 


187  6 

BLOOD 


Breeders  &  Growers 
for 

Quality  Conners 


TELLS 
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our  business  needs,  taking  fully  into  account  our  sur¬ 
plus,  is  what  we  want  and  must  have.  Any  other  course 
means  continued  distress,  and  if  the  present  distress  is 
not  diminished  I  fear  some  of  us  may  not  be  here  to 
take  an  interest  in  the  1932  crop. 

But,  notwithsanding  the  fact  that  we  have  a  sur¬ 
plus,  I  wish  to  repeat  that  I  do  not  believe  this  surplus 
should  prevent  our  making  at  least  small  profits.  The 
National  Foreign  Trade  Council  states  that  the  first  re¬ 
quisite  to  business  recovery  is  that  merchants  and 
manufacturers  shall  stop  profitless  merchandising.  It 
is  stated  also  that  the  Council  is  broadc^ting  this  view 
throughout  every  industry  in  the  United  States.  So 
my  final  word  to  you  is  that  you  go  over  your  costs  very 
carefully,  and  then  take  a  determined  stand  to  sell 
every  pickle  item  at  some  figure  above  your  cost 

figures.  _  ,  TT  -i.  j 

The  entire  world  is  in  serious  trouble.  The  United 
States  is  in  lesser,  but  still  great  trouble.  The  pickle 
industry  is  in  trouble.  I  do  not  believe  any  of  these 
troubles  are  insurmountable.  On  the  contrary,  I  be¬ 
lieve  the  worst  is  over,  and  that  with  courage  and  hard 
work  and  determination  we  will  emerge  from  this  de¬ 
pression,  just  as  we  have  done  from  every  previous 
denression,  and  perhaps  rise  to  new  heights  of  pros¬ 
perity. 

- ^ - 

THE  CANNED  APPLE  KING  IS  DEAD 

HE  Musselmanns  of  Pennsylvania  have  been  long 
spoken  of  as  the  apple  kings  of  this  industry,  as 
they  probably  can  more  apples  than  any  other 
firm  in  the  country.  Monday,  October  12th,  Mr.  John 
Musselman  died  at  his  home  at  Orrtanna,  Pa.  ,aged  73 
years. 

The  Gettysburg  Times  of  the  13th  said  of  him: 

John  Musselman,  73,  one  of  the  pioneer  fruit 
canners  in  Adams  county  and  a  co-partner  with 
his  nephew,  I.  Z.  Musselman,  in  the  Orrtanna  can¬ 
ning  Company,  died  at  his  home  in  Orrtanna  at  10 
o’clock  this  mornnig,  after  a  day’s  illness  from 
a  heart  condition. 

Mr.  Musselman  became  ill  on  Monday  morning 
while  working  at  the  canning  factory,  and  was  re¬ 
moved  to  his  home,  failing  steadily  until  the  end 
came. 

Born  in  Lancaste.r  county,  near  New  Holland, 
Mr.  Musselman  first  became  interested  in  fruit 
growing  and  canning  in  Adams  county  in  1913, 
and  five  years  later,  when  his  business  expanded, 
he  moved  to  Orrtanna. 

Founded  Cannery 

The  Ortanna  Canning  Company  was  founded  on 
a  small  scale  in  1913,  but  has  had  a  steady  growth 
until  its  yearly  output  now  approximates  75,000 
bushels  of  apples  and  10,000  bushels  of  cherries. 
Mr.  Musselman’s  holdings  of  apple  trees  alone 
comprise  approximately  1,000  acres,  most  of  them 
in  the  vicinity  of  OiTtanna.  Most  of  the  cherry 
orchards  which  supply  the  Ortanna  Canning  Com¬ 
pany  were  set  out  as  a  result  of  Mr.  Musselman’s 
interest  in  the  canning  of  that  fruit.. 

Surviving  Mr.  Musselman  are  his  widow,  whose 
maiden  name  was  Miss  Elizabeth  Sensenig,  of  Lan¬ 
caster  county:  one  son,  C.  H.  Musselman,  promi¬ 
nent  Biglervdlle  canner  and  fruit  grower,  and  five 
daughters,  Mrs.  A.  W.  Geiglev,  of  Iron  Springs; 
Mrs.  B.  E.  Benner,  Virginia  Mills;  Mrs.  Frank  N. 


Baer,  Salunga,  Lancaster  county;  Mrs.  Harry  S. 
Stoner,  Orrtanna,  and  Mrs.  S.  E.  Eshelman,  Mc- 
Knightstown,  and  one  brother,  George  Musselman, 

New  Holland. 

Burial  in  Lancaster  County 
He  was  a  lifelong  and  faithful  member  of  the 
Mennonite  Church. 

Funeral  services  Saturday  morning  at  9  o’clock 
at  the  Fairfield  Mennonite  Church,  with  further 
services  at  the  GroflFsdale  Mennonite  Church,  Lan¬ 
caster  county,  at  2  o’clock.  Bishop  0.  M.  Brackbill 
and  the  Rev.  Simon  Landis  officiating.  Interment 
in  the  cemetery  adjoining  the  church. 

- - 

SPRAGUE-SELLS  COMBINES  EASTERN 
PLANTS  AT  HOOPESTON 

SPRAGUE-SELLS  Corporation,  Eastern  canning 
machinery  division  of  Food  Machinery  Corpora¬ 
tion,  who  have  operated  separate  plants  at  Buffalo, 
New  York  and  Hoopeston,  Ill.,  for  the  past  eight  years, 
announce  that  they  have  just  approved  a  program  to 
combine  all  of  their  Eastern  canning  machinery  pro¬ 
duction  at  Hoopeston,  Ill. 

The  Buffalo  plant  is  being  closed  immediately,  and 
plans  are  now  being  prepared  to  reconstruct  the 
Hoopeston  plant  practicallv  throughout.  Many  of  the 
old  buildings  at  Hoopeston  will  be  wrecked  and  re¬ 
moved  completely  to  provide  ample  space  for  a  thor¬ 
oughly  modern  one-room  daylight  plant,  317  feet  long 
by  190  feet  wide,  of  Monitor  type  steel  and  brick  con¬ 
struction. 

An  appropriation  of  $150,000  has  been  provided  to 
cover  the  reconstruction,  re-equipping  and  moving  ex¬ 
penses.  Only  the  most  modern  of  the  machine  tool 
equipment  of  both  plants  is  being  retained,  and  many 
new  tools  of  the  very  latest  type  will  be  installed.  In 
addition  the  new  plant  is  being  equipped  throughout 
with  the  most  improved  methods  of  transportation,  in¬ 
cluding  light  and  heavy  cranes,  a  complete  monorail 
system  serving  all  departments,  and  electric  automatic 
trucks  for  moving  rough  and  finished  parts,  small  ma¬ 
chines,  etc. 

The  new  plant  when  completed  will  comprise  approx¬ 
imately  125,000  square  feet  of  floor  space,  the  major 
part  of  which  will  be  in  one  huge  room  containing  all 
manufacturing  departments  except  the  foundry  and 
casting  cleaning  operations.  Thus  all  operations  are 
subject  to  close  supervision  at  all  times. 

Combining  the  great  production  of  the  two  plants 
under  one  roof  will  make  it  possible  to  spread  activity 
over  practically  the  entire  year,  eliminating  production 
peaks  and  valleys  which  affect  cost  adversely  in  any 
production  plant.  It  is  reasonable  to  expect  drastic 
economics  in  the  production'  cost  of  the  entire  line  of 
Sprague-Sells  equipment  for  canners,  economics  which 
will  be  passed  along  to  the  trade  in  price  reductions'  as 
rapidly  as  practcal. 

Reconstructon  and  moving  will  be  pressed  all  pos¬ 
sible  and  the  new  plant  is  expected  to  be  in  production 
not  later  than  February  1st. 

The  work  is  being  so  arranged  that  emergency  or¬ 
ders  for  special  machines  and  repairs  may  be  handled 
promptly  during  the  entire  reconstruction  period. 

The  Sprague-Sells  Corporation  Sales  Headquarters 
which  has  been  located  in  Chicago,  Ill.,  for  eight  years, 
will  also  combine  with  the  factory  and  general  offices 
at  Hoopeston  as  soon  as  the  new  quarters  are  ready. 
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Sprague-Sells  Corporation 
308  West  Washington  Street 
Chicago,  Illinois 

Send  us  quotation  and  full  details  on  the  following: 

Q  No.  SOO  Kook-More  Koil  and  Tank 
G  No.  1000  Kook-More  Koil  and  Tank 
G  Indiana  Pulper 
G  Indiana  Chili  Sauce  Machine 
G  Improved  Brush  Finisher 
G  Indiana  Paddle  Finisher 
G  Indiana  Colossal  Finisher 
G  Langsenkamp  Copper  Kettles,  size . gals. 

Name . 


ZASTROW 
MACHINE  CO. 

INC. 

1404-1410 
THAMES  STREET 
BALTIMORE  -  MD. 

SUCCESSORS  TO 

GEQ.W.  ZASTROW 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— No  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


MADE 


ACTUAL  tests  Kook-More  Koils  have 
proved  to  be  the  fastest  cooking  appliance 
ever  offered  to  the  canning  industry.  Built  in 
standard  sizes  to  fit  500  and  1000-Gallon  Tanks. 
Knock-down  Cypress  Tanks  (illustrated)  or 
Enamel  Lined  Steel  Tanks  in  these  sizes  or  in 
any  special  size  can  be  readily  furnished  com¬ 
plete  with  Kook-More  Koils,  traps  and  all  other 
necessary  accessories  for  rapid  installation. 

Kook-More  Koils  are  self-draining  so  that  no 
condensation  remains  in  them,  reducing  burning 
and  the  need  for  cleaning  to  a  minimum. 

Raw  tomato  pulp  can  be  reduced  50%  in 
from  17  to  20  minutes  with  a  Kook-More  outfit. 

Clip,  fill  and  mail  the  attached  coupon  today 
for  full  particulars  of  Kook-More  Koils  and 
Tanks  and  other  Langsenkamp  equipment. 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 
308  West  Washington  Street  Chicago,  III. 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


AND  TANKS 


For  Boiling  Down  Tomato  Pulp,  Etc. 


KOOK-MORE  KOILS 


STRo 


H0Rt,M0 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Many  of  us  are  seriously  considering  the  possi¬ 
bility  of  never  being  able  to  market  quality  can¬ 
ned  foods  again  at  a  profit.  Evidence  is  plentiful 
that  the  housewife  today  is  looking  for  the  lowest 
priced  canned  foods  she  can  buy. 

With  an  apparent  pack  of  over  seventeen  million 
cases  of  com,  plus  the  carry-over  to  be  disposed  of  or 
carried  into  another  season,  we  find  samples  of  canned 
field  corn  on  buyers’  shelves  and  desks. 

Buyers  are  mostly  reluctant  to  consider  any  pur¬ 
chases  of  canned  foods  except  for  a  week-to-week 
supply. 

biVen  men’s  suits  ordinarily  retailed  for  years  at 
$22.50  are  being  sold  now  for  less. 

The  shoe  factories  are  busy,  it  is  true,  but  most  busy 
on  the  cheaper  grades. 

Has  everything  gone  to  pot  ?  Will  we  ever  be  able  to 
pack  quality  merchandise  and  sell  it  again  at  a  profit? 
I’ll  say  we  will. 

Let’s  look  at  the  other  side  of  the  page  for  a  minute. 
In  a  Middle  Western  State  is  a  furniture  factory  that 
has  been  running  at  full  capacity  for  over  a  year,  mak¬ 
ing  nothing  but  the  best  furniture. 

A  national  advertiser  of  men’s  suits  selling  at  about 
twice  the  price  of  those  mentioned  as  being  reduced 
here  and  there  is  maintaining  his  regular  price  and 
giving  more  value  in  his  offerings. 

In  the  current  number  of  Liberty  magazine  George 
M.  Cohan  says: 

“Whether  you  are  producing  drama  or  running  a  de¬ 
partment  store,  the  main  thing  is  to  be  up-to-date.  Of 
course,  there  are  elements  that  never  change.  But 
America  is  not  going  down  hill.  Washington,  Jeffer¬ 
son  and  Lincoln  could  be  elected  now!” 

In  Indiana  is  a  small  wholesale  grocer,  located  in  a 
small  city,  who  sold  over  $12,000  worth  of  teas,  ex¬ 
tracts,  spices  and  drugs  the  first  year  he  took  on  a  high 
priced  quality  line.  He  is  located  where  price  compe¬ 
tition  is  especially  aggressive.  He  can  buy  every  item 
of  the  line  he  is  selling  at  prices  averaging  much 
lower  than  those  he  is  paying,  but  he  will  not  consider 
doing  this.  His  trade  is  satisfied  with  the  quality  line ; 
they  would  not  buy  more  of  a  cheaper  line ;  the  consu¬ 
mers  buying  the  line  are  well  satisfied  with  it,  and 
there  you  are. 

Go  to  the  next  jobbing  center  and  you  will  find  a 
house  that  is  doing  little  or  nothing  in  extracts  and 
drugs ;  they  say  they  are  handling  a  pHce  line  because 
that  is  what  they  must  have  to  meet  competition ! 

Look  for  evidences  of  constructive  selling  of  quality 
ideas  and  lines  and  you  will  find  them  everywhere.  Last 
night  when  I  saw  “Buttered  com”  on  the  restaurant 
menu  I  asked  if  it  was  “cream  style,”  and  instantly  the 
waiter  said:  “No,  sir,  it’s  whole  grain  com,  and  when 
buttered  it  tastes  as  nearly  like  corn  cut  from  the  cob 
and  served  at  once  as  any  canned  com  can  taste !” 


The  eating  place  where  this  whole  grain  corn  is  being 
served  by  waiters  who  know  how  good  it  is  will  surely 
serve  a  lot  of  it  this  winter. 

And  countless  others,  going  along  with  the  old-fash¬ 
ioned  cream  style  canned  com,  will  be  unable  to  tell 
why  so  few  of  their  customers  seem  to  like  canned  com 
any  longer. 

I  can  hear  someone  say,  “Well,  bless  your  heart, 
don’t  you  know  that  many  places  are  serving  plate 
lunch  or  supper  at  25  or  35  cents.  And  how  in  the  name 
of  Heaven  can  they  buy  whole  grain  corn  to  serve  with 
a  meal  at  these  ridiculous  prices,” 

Salesmanship  is  the  answer.  Not  a  price.  A  mode¬ 
rate  price  eating  place  in  nine  cases  out  of  ten  will  fill 
the  plate  with  mashed  potato,  and  they  do-  not  need  to 
serve  com,  too,  as  a  fdlerl  A  small  portion  of  fine, 
canned  com  will  bring  them  much  more  trade  than 
will  a  large  side  dish  of  canned  field  corn,  no  matter 
how  generously  it  is  “sweetened.” 

About  forty  years  ago  a  man  well  acquainted  with 
the  wholesale  grocery  trade  began  manufacturing 
goods  for  it  according  to  high  ideals  of  quality,  which 
he  has  religiously  maintained  since.  He  has  seen 
countless  competitors  come  and  go,  some  one,  yes, 
many,  are  always  lower  in  price  than  he  is,  yet  his 
business  this  year  will  equal  that  of  1930. 

Instead  of  lowering  quality  standards  to  meet  in¬ 
roads  on  his  business  he  has  bettered  his  packages  and 
closures,  he  is  paying  today  five  per  cent  more  for  a 
better  shipping  container  for  his  output  than  is  being 
paid  by  others  in  his  line.  But  his  cases  look  like 
something,  they  stand  for  quality  with  a  big  Q. 

What  is  in  the  can  now  will  have  to  stand  or  fall  in 
the  customer’s  eyes  by  the  intentions  of  the  packer 
when  the  goods  were  put  up  last  summer.  I  imagine 
some  housewives  are  surprised  every  year  at  the  dif¬ 
ference  they  note  from  season  to  season  in  canned 
foods  they  have  been  using  for  years  under  a  packer’s 
label. 

If  the  surprise  is  a  pleasant  one,  the  use  of  the  goods 
under  the  well-known  label  is  continued.  If  trial  and 
use  are  disappointing  in  any  particular,  off  goes  I^s. 
Housewife  to  the  store  and  some  other  packer’s  goods 
are  bought  when  the  next  purchase  is  made. 

Canners  who  packed  their  goods  this  year  just  as 
high  in  quality  as  they  could  will  be  agreeably  sur¬ 
prised  to  learn  later  that  the  distributor  cleaned  up  in 
good  shape. 

Canners  w'ho  skimped  a  little  here  and  pared  down 
just  a  little  there  as  far  as  quality  is  concerned  will 
find  a  different  story  on  the  tongues  of  their  distrib¬ 
utors. 

It  is  not  a  bit  too  early  right  now  to  begin  studying 
your  label,' shipping  container  and  formula  for  packing. 
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THE  BOOK  YOU  NEED-- 


The  Standard  ot  The  World 


A  Complete  Course  in  Canning 


CANNERS— Because’ it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  M  AKERS-Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS — You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  in  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 


Bound  in  L«aitlierette. 
Stamped  In  Gold 
Siee  6*  x  S' 

386  paces. 


Published  By 

The 

CanniniS  Trade 

BALTIMORE.  MD. 


Price 

$10.0® 

Postace 

Prepaid. 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 
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A  brighter  label,  one  more  nearly  in  line  with  leading 
canned  foods  labels  of  today,  will  help  you  sell  your 
pack  profitably  next  year. 

A  sales  message  on  your  shipping  container  will  be 
read  by  many,  a  better  product  in  your  cans  for  1932 
will  make  friendly  consumers. 

Do  not  wait  until  later  to  begin  planning  for  next 
year. 

Put  it  off  until  after  the  first  of  the  year  and  you 
will  not  do  anything  about  it  in  January,  because  you 
will  be  full  of  reading  about  or  attending  the  Conven¬ 
tion.  Then  acreage  contracts  will  take  your  time,  then 
you  will  be  getting  out  the  seed  and  planting  and  it  will 
then  be  almost  too  late  to  do  anything  about  the  matter 
of  changing  your  label.  Or  designing  a  better  looking 
shipping  container. 

Get  at  it  now! 

Plan  for  better  things ! 

The  canning  industry  is  just  as  important  and  neces¬ 
sary  to  this  country  as  it  ever  was.  Do  your  share  to¬ 
ward  maintaining  its  position. 

Be  constructive.  It  brings  its  own  rewards! 

Packing  cheap  goods  sooner  or  later  brings  a  head¬ 
ache  ! 

- - 

ENGLISH  CANNING  AS  A  MEANS  OF 
PROTECTION 

Progress  Reviewed  and  Details  of  Forthcoming  Fifth 
Annual  Convention  of  the  National  Food  Canning 
Council,  to  Be  Held  at  Manchester,  30th  October,  2nd 
and  3rd  November  Next. 

From  the  Packing  Gazette  (London,  England). 

POLITICS  plays  no  part  in  a  trade  journal.  It  is 
not  possible  to  examine  in  these  pages  the  merits 
or  demerits  of  schemes  to  tax  imports  or  admit 
them  free. 

Even  so,  certain  hard  facts  remain. 

To  deal  with  them  briefly  here  is  not  to  violate  the 
private  views  of  readers,  but  rather  to  confirm  The 
Packing  Gazette  as  an  unbiased  umpire  of  all  contem¬ 
porary  circumstances  that  affect  the  interests  of  its 
readers. 

Beginning  at  that  point,  therefore,  it  can  be  said  as 
a  sheer  statement  of  fact  that  the  country’s  policy  at 
the  moment  is  to  protect  its  existing  gold  supplies. 

That  is  to  say,  so  far  as  a  plain  man  can  appreciate 
the  position,  gold  may  not  leave  the  country  merely 
for  the  purpose  of  backing  our  paper  currency. 

Gold  can,  however,  be  used  for  ordinary  business 
purposes. 

That  is  to  say,  goods  of  foreign  or  overseas  origin 
purchased  by  this  country  can,  and  must,  be  paid  for 
in  gold,  the  gold  at  present  in  this  country,  if  the  seller 
of  the  goods  desires.  Obviously  he  will  desire.  There 
is  no  other  way  of  paving  him. 

At  the  same  time  there  is,  at  the  moment  of  writing, 
no  obstacle  in  the  form  of  a  prohibitive  tariff  to  pre¬ 
vent  foodstuffs  of  foreign  or  overseas  origin  entering 
the  country. 

Foodstuffs,  being  essential  to  the  very  existence  of 
the  population,  therefore,  it  follows  that  our  existing 
stock  of  gold  must  be  used  for  the  purpose. 

Politics  having  no  place  in  these  pages,  it  is  not  pos¬ 
sible,  even  were  it  practicable,  to  urge  or  dissuade  the 
use  of  a  tariff  to  impel  or  not  the  consumption  of  food¬ 
stuffs  produced  in  this  country. 


The  essential  facts  of  the  situation  are  worth  study, 
however,  and  can  be  outlined. 

It  is  commonly  accepted  that  the  drain  on  our  gold 
must  be  stopped. 

Foodstuffs  must  be  purchased.  Therefore  it  is  vital 
to  the  country’s  continued  insolvency  that,  so  far  as 
possible,  such  expenditure  is  confined  to  these  shores. 

Where  legislation  has  given  no  lead  on  policy,  private 
enterprise  has  come  to  the  front,  as  it  always  will  in 
England,  and  given  the  country  a  source  of  supplies  in 
the  form  of  a  canning  industry  which  possesses  almost 
unlimited  possibilities  of  expansion  and  service,  both 
for  the  country  and  itself. 

Especial  interest  attaches  to  the  activities  of  the 
English  canning  industry,  in  view  of  the  fact  that  the 
fifth  annual  convention  will  be  held  at  Manchester  on 
October  30  and  November  2  and  3  next. 

Details  are  given  on  the  following  page. 

Here  it  is  worth  examining  the  value  of  the  work 
done  by  the  parents  of  the  present  English  canning 
industry,  the  National  Food  Canning  Council. 

When  these  efforts  were  begun  help  was  not  so  man¬ 
ifest  as  indifference. 

what  is  the  necessity  for  an  English  canning  indus¬ 
try  ?  Foreign  fruit  and  vegetables  in  cans  are  cheaply 
and  readily  obtainable,  was  the  tenor  of  the  objections 
that  arose  to  be  fought  and  conquered. 

It  was  not  realized  that  every  purchase  of  foreign 
canned  fruit  involved  also  the  purchase  of  foreign 
steel,  and  foreig-nly  bought  tin,  so  that  a  skilled  man  in 
our  steel  and  tinplate  industry  was  put  on  short  time 
or  discharged  entirely.  Also,  of  course,  there  was  in¬ 
volved  a  similar  displacement  of  British  coal. 

In  addition,  growers  of  fruit  and  vegetables  in  Eng¬ 
land  were  also  finding  their  market  cut  or  lost.  (Jood 
fruit  had  to  be  sold  for  pulp  at  prices  which  often  did 
not  meet  picking  costs. 

Today  the  situation  has  changed.  The  results  of 
universal  economic  depression  have  shown  a  steadily 
increasing  number  of  people  the  vital  necessity  for 
making  the  most  of  the  fruits  of  the  earth,  to  say  noth¬ 
ing  of  the  vegetables,  which  can  be  grown  in  this 
country. 

Practical  Appreciation 

That  this  appreciation  has  taken  a  practical  and  val¬ 
uable  shape  in  the  canning  and  sale  of  such  products 
to  English  taxpayers  is  primarily  due  to  the  imagina¬ 
tion,  specialized  research  and  energy  of  the  National 
Food  Canning  Council. 

As  a  nractical  example  of  the  results  of  their  work, 
it  is  interesting  to  note  that  during  this  year  sixteen 
new  factories  have  been  opened  in  this  country  for  the 
canning  of  fruit  and  vegetables. 

Therefore  it  is  hardly  necessary  to  stress  the  value 
of  the  fifth  annual  Convention  commencing  at  the  end 
of  this  month. 

Details  are  as  follows: 

Program  of  the  Fifth  Annual  Convention  of  the  Na¬ 
tional  Food  Canning  Council  at 
Manchester,  1931 

Canners’  and  Allied  Trades’  Exhibition. 

Friday,  30th  October. 

Official  opening  of  the  Canners’  and  Allied  Trades’ 
Exhibition  and  the  Imperial  Fruit  Show  at  the 
City  Exhibition  Hall,  Deansgate,  Manchester. 
Monday,  2nd  November. 

5.00  P.  M.  at  the  City  Exhibition  Hall,  Deansgate. 
Conference.  Subject,  “Development  in  Machin- 
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And  Now  The  Buyers 


fflINCE  its  inception  in  1916  practically  all  canners  have 
used  the  Almanac  of  the  Canning  Industry  for  the  complete 
statistical  data  it  contains:  laws  (including  Mapes  Standards), 
score  card  grading  methods,  cut  out  weights,  label  weights, 
box  specifications,  association  officers  and  data.  Where  to  Buy 
supplies  etc,  all  published  under  one  cover. 

Some  of  the  larger  canners  use  many  copies - 

and  now  The  Buyers, 

On  July 20th,  1921  Atlantic  &  Pacific  Tea  Co.  ordered 
SO  Copies. 

Sept.  2Sth  Kroger  Groc.  &  Baking  Co.  ordered  2  addi¬ 
tional  copies. 

On  Sept.  28  th  Sprague  Warner  &  Co.  write,  **  Will  you 
kindly  send  to  us,  addressed  to  C.  E.  Wilcox,  in  our 
care,  six  copies  of  The  Almanac  oj  The  Canning  Indus¬ 
try— mV* 

The  Almanac  Works  All  the  Year!! 

Machinery  and  Supply  Men — You  don’t  have  to  be  adver¬ 
tising-minded  to  grasp  the  quality  of  this  “Blue  Book”  as  an  adver¬ 
tising  medium.  Be  sure  to  include  The  Almanac  in  your  plans. 
Order  space  now. 

And  Canners:  With  the  jobbers  and  chains  using  the 
Almanac  in  ever  increasing  numbers,  its  the  only  place  to  display 
your  brands  or  to  invite  inquires.  We  say  only  because  it  is  hard  to 
get  any  jobber  to  read  but  they  do  want  facts.  Send  in  your  order 
for  space  today.  Select  a  good  location  in  the  1932  Almanac. 

THE  ALMANAC  of  the  Canning  Industry. 

Published  annually  by 

THE  CANNING  TRADE 

The  Canned  Foods  Authority 

Baltimore,  Md. 
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packers  is  the  lowest  possible  price  that  should  be 
considered  by  Indiana  packers.  A  number  of  the 
most  reliable  Indiana  canners  have  set  80  cents  as 
a  minimum  price  at  which  they  will  accept  busi¬ 
ness.” 

Indiana  Canners  Association,  Inc. 

Kenneth  N.  Rider,  Secretary. 

- ♦ - 

TRADE-MARKS 


Followine  ara  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publication  and  are  in  line  for 
early  registration,  unless  opposition  is  filed  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers,  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


ery.  Cans  and  Accessories  for  the  Canning  Indus- 
try.” 

9.00  P.  M.,  in  the  Alexandra  Suite,  Midland  Hotel. 
Informal  reunion  of  members  and  friends.  (Danc¬ 
ing  until  12.30  A.  M.  Dress  optional.) 

Tuesday,  3rd  November. 

10.00  A.  M.  at  the  City  Exhibition  Hall.  Annual 
Meeting  of  the  Council. 

11.30  A.  M.,  at  the  City  Exhibition  Hall.  Private 
conference  of  members.  Subject,  “Questions  and 
Suggestions  relating  to  Canning  Problems.” 

12.15  P.  M.,  at  the  City  Exhibition  Hall.  Private 
conference  of  members.  Subject,  “The  Promo¬ 
tion  of  sales  of  Home-grown  Canned  Foods  to  In¬ 
stitutions  and  Public  Authorities.” 

3.00  P.  M.,  at  the  City  Exhibition  Hall.  Private 
conference  of  members  with  retailers  and  dis¬ 
tributor  (by  invitation) . 

3.00  P.  M.,  for  ladies  only.  Specially  conducted  tour 
to  places  of  interest.  (Conveyances  will  leave  the 
Midland  Hotel  at  3.00  P.  M. 

9.30  P.  M.,  in  the  Alexandra  Suite,  Midland  Hotel. 
Annual  Convention  Ball.  (Evening  dress). 

Wednesday,  4th  November. 

10.30  A.  M.,  at  the  City  Exhibition  Hall.  Open  con¬ 
ference  with  exhibitors. 

1.00  P.  M.,  Luncheon  by  invitation  of  the  chairman 
and  directors  of  Messrs.  Mather  and  Platt,  Ltd.,  at 
the  Park  Works.  Newton  Heath,  Manchester. 
(Conveyances  will  leave  the  City  Exhibition  Hall 
at  12.30  P.  M.). 

After  lunch  tour  of  the  works  of  Messrs.  Mather 
&  Platt,  Ltd. 

- - 

CORN  IN  INDIANA 

Indiana  Canners  Association,  Inc. 

Bulletin  No.  169. 

Trafalgar,  Ind.,  October  8,  1931. 

WE  are  glad  to  report  a  very  interesting  meeting 
of  the  Indiana  Corn  Canners  yesterday  at  In¬ 
dianapolis.  Practically  all  the  com  canners  of 
the  State  were  represented.  A  very  interesting  report 
of  similar  meetings  recently  held  by  the  other  corn- 
producing  States  was  made  by  Mr.  T.  E.  Dye.  After 
nearly  three  hours’  discussion,  President  Rathfon  ap¬ 
pointed  Mr.  I.  C.  Morgan,  Mr.  John  Stokely„  Mr.  W.  C. 
Bonham  and  Carl  Scudder  as  a  committee  to  draft  a 
resolution  indicating  the  attitude  of  Indiana  com  can- 
nera  as  shown  by  this  meeting. 

The  committee  offered  the  following  resolution, 
which  was  adopted  unanimously: 

“A  meeting  of  Indiana  com  canners  was  held  in 
Indianapolis,  October  7,  1931,  to  make  a  survey  of 
the  total  pack,  unsold  surplus  and  market  condi¬ 
tions  of  the  sweet  com  pack  of  Indiana.  A  com¬ 
plete  report  was  tabulated  and  it  was  found  the 
total  pack  was  approximately  2,100,000  cases,  as 
against  an  estimated  pack  of  2,750,000^  cases,  the 
quality  exceptionally  good. 

“The  unsold  surplus  is  principally  held  in  strong 
hands.  In  view  of  this  situation,  be  it  resolved  that 
we  believe  present  prices  reported  made  from  some 
other  corn-canning  States  lower  than  crop  and 
market  conditions  warrant.  We  believe  the  75 
cent  minimum  price  established  on  No.  2  Standard 
Evergreen  com  by  Iowa,  Nebraska  and  Illinois 


October  1,  1931. 

SWEET  PEA,  canned  salmon.  Use  claimed  since  1906  by  Fi- 
dalgo  Island  Packing  Co.,  Anacortes,  Wash. 

MOTHER’S  CANNING,  canned  fruits  and  berries.  Use 
claimed  since  February  1,  1930.  Northern  Jobbing  Co.,  New 
York,  N.  Y. 

GOLDEN  RULE,  canned  fruit,  canned  vegetables,  canned 
soups  and  long  list  of  foods.  Use  claimed  since  October  31, 
1894,  by  The  Citizen’s  Wholesale  Supply  Company,  Columbus, 
Ohio. 

GOLDEN  RULE,  C  W  S  &  CO  and  shield,  canned  fruits,  can¬ 
ned  vegetables,  canned  soups  and  long  list  of  foods.  Use  claimed 
since  October  31,  1894,  by  The  Citizen’s  Wholesale  Supply  Com¬ 
pany,  Columbus,  Ohio. 

ALPINE,  canned  fruits  and  vegetables,  etc.  Use  claimed  since 
March  25,  1883.  H.  C.  Hemingway  &  Co.,  Inc.,  Syracuse,  N.  Y. 


We  are  producing  a  superior 
quality  of  CoKE  TiN  Plates 
specially  adapted  to  the  require- 
mentsof  the  canning  and  packing 
industry.  Demand  American 
Cokes — the  best  obtainable. 

We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sheets.  Gal¬ 
vanized  Sheets,  Tin  and  Teme  Plates.  Etc. 


AMERICAN  SHEET  AND  TIN  PLATE  COMPANY 

SUBSIDIARY  OF  UNITED  STATES  STEEL  CORPORATION 
General  Offices:  Frick  Building.  Pittsburgh,  Pa. 

District  Sales  OFFICES;  —  Chicago  Cincinnati  DeuTer  Detroit 

New  Orleans  New  York  St.  Louis  Philadelphia  Pittsburgh 
Pacific  Coast  Distributors  —  COLUMBIA  STEEL  COMPANY.  San  Francisco 
Los  Angeles  Phoenix  Salt  Lake  City  Portland  Seattle  Honolulu 


Export  Distributors— United  STATES  STEEL  PRODUCTS  Co.,  New  York  City 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Side  Seams  in  a  Single  Blow 

** Bliss**  Lock  Seamers 

These  machines  in  one  blow  form 
the  hooks  and  close  the  side 
seams  on  round  or  tapered  cans. 
Inside  or  outside  seam. 

They  are  built  in  a  number  of 
sizes  to  take  care  of  every  require¬ 
ment  and  are  a  most  convenient 
machine  in  any  can  shop.  De¬ 
tails  on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

rk/K,—  i  Detroit,  Cleveland,  Chicago,  Cincinnati, 
Mies  UJfices  I  Philadelphia,  New  Haven,  Rochester 


With  improved  sliding  doors, 
doing  away  with  the  hinged 
tracks,  giving  increased  service 

Edw.  Renneburg  &  Sons  Co. 

MACHINE  AND  BOILER  WORKS 
2639  Boston  Street  Baltimore,  McL 

WORKS 

ATLANTIC  WHARF.  BOSTON  STREET  A  LAKEWOOD  AVE. 
BALTIMORE  -  MARYLAND 


HIND£  &  DAUCH  SHIPPING  BOXES 


Maximum 

Staunchness 


Maximum  staunchness 
in  H  &  D  corrugated 
fibre  canned  foods  boxes  is  assured 
by  two  special  combined  features  of 
H  &  D  design — 'box  wall  rigidity  and 
snug  fit  of  contents. 

Write  for  price  list  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 


ACCURATE  PEA  GRADES 

Mixed  sizes  in  the  can  is  a  trouble  eliminat¬ 
ed  by  users  of  the 

HYDRO-GEARED  PEA  GRADER 

Resulting  in  a  better  profit  thru  the  proper 
placing  of  the  smaller  sizes  of  peas. 

Other  impressive  features  include: 

LARGE  CAPACITY 
THOROUGH  WASHING 

improving  the  quality 

ACCESSIBILITY  of  SIEVES 
SMALL  FLOOR  SPACE 

The  Sinclair-Scott  Co. 

Wells  aod  Fatapsco  Sts. 

Baltimore,  Md. 
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What  Canned  Foods  Distributors  are  Doing 

Supreme  Court  Refuses  Rehearing  on  Indiana  Chain  Store  Tax  Law— Government  Grading 
Service  Available  for  Canners  and  Trade — A  &  P  Sales  Continue  to  Decline— Hoover  Credit 
Plan  Backed  by  Grocery  Mfgrs.,  Assn., — Government  Endorses  Canned  Foods. 


SUPREME  COURT  REFUSES  REHEARING  ON  INDIANA 
CHAIN  STORE  TAX  LAW— Action  of  the  United  States 
Supreme  Court  recently  in  denying  the  petition  for  a  re¬ 
hearing  on  the  Indiana  chain  store  tax  law  and  the  entering  of 
a  formal  order  denying  the  plea  without  opinion,  indicates  tnac 
anti-chain  agitators  have  won  a  clear  victory  in  this  instance. 

The  five-to-four  decision  was  the  same  as  in  the  previous  de¬ 
cision  handed  down  by  the  court  in  the  closing  period  of  its  last 
term,  when  Chief  Justice  Hughes,  Associate  Justices  Holmes, 
Brandeis,  Stone  and  Roberts  held  that  the  law  was  constitu¬ 
tional,  while  a  dissenting  opinion  asserting  that  the  law  was 
discriminatory  was  filed  by  Associate  Justice  Sutherland,  in 
which  Justices  McReynolds,  Vandevanter  and  Butler  concurred. 

Despite  the  fact  that  the  decision  in  this  case  sets  a  prece¬ 
dent,  Chief  Justice  Hughes  announced  the  denial  of  a  rehearing 
without  further  comment. 

The  petition  for  rehearing  was  entered  by  Chester  H.  Jack- 
son,  as  administrator  for  Lafayette  A.  Jackson,  deceased,  who 
brought  suit  alleging  that  the  statute  was  unconstitutional.  The 
Jackson  interests  operate  223  grocery  stores  in  Indianapolis, 
with  a  capital  investment  of  more  than  $200,000  and  annual 
sales  aggregating  more  than  $1,000,000. 

The  court,  near  the  close  of  its  last  term,  ruled  that  the  In¬ 
diana  license  tax  on  stores,  graduated  in  amount  according  to 
the  number  of  stores  under  a  single  ownership  and  manage¬ 
ment,  is  constitutional.  Numerous  distinctions  were  said  by  the 
majority  of  the  court  to  exist  between  the  business  of  a  chain 
store  and  other  types  of  stores.  These  distinctions,  it  was  de¬ 
clared,  make  the  tax  levied  against  the  chain  stores  neither  un¬ 
reasonable  or  arbitrary. 

In  asking  for  a  rehearing  of  the  case  the  appellee  held  that 
the  court,  by  its  decision,  “places  no  limitation  upon  the  power 
of  a  state  to  increase  the  amount  of  taxation  upon  the  owner  of 
two  or  more  stores  to  an  oppressive  extent,  and  to  the  point  of 
destruction.” 

In  dissenting  to  the  decision  of  the  court  at  its  last  term,  four 
of  the  justices  pointed  out  that  under  the  Indiana  law  a  depart¬ 
ment  store  with  many  departments  would  be  taxed  only  $3,  while 
the  appellee  in  the  case,  who  operated  more  than  220  grocery 
stores,  was  taxed  at  the  rate  of  $25  for  each  store.  This,  they 
considered,  constituted  such  a  discrimination  as  to  make  the 
statute  invalid. 

In  its  petition  for  a  rehearing  the  appellee  contended  that  the 
difference  between  chain  and  unit  stores  found  by  the  court  to 
support  the  taxing  of  chain  stores  on  a  basis  different  from  that 
for  unit  stores  do  not  support  the  Indiana  statute,  “as  the  stat¬ 
ute  does  not  classify  along  the  lines  of  those  differences.” 

The  court,  in  deciding  the  case  at  the  last  term,  cited  in  the 
majority  opinion,  written  by  Justice  Roberts,  the  number  of 
chains  established  and  “their  astonishing  growth”  to  support 
its  conclusion  that  there  are  differences  and  advantages  in  favor 
of  the  chain  stores.  “More  and  more  persons,  like  the  appellee, 
have  found  advantages  in  this  method  of  merchandising,  and 
have  therefore  adopted  it.” 

“The  court  below  fell  into  the  error  of  assuming  that  the  dis¬ 
tinction  between  the  appellee’s  business  and  that  of  the  other 
sorts  of  stores  mentioned  was  solely  one  of  ownership.  It  dis¬ 
regarded  the  differences  shown  by  the  record.  They  consist  nob 
merely  in  ownership,  but  in  organization,  manage jnent  and  type 
of  business  transacted.  The  statute  treats  upon  a  similar  basis 
all  owners  of  chain  stores  similarly  situated.  In  the  light  of 
what  we  have  said  this  is  all  the  Constitution  requires.” 

The  court  will  pass  on  two  more  “anti-chain  store  tax  meas¬ 
ures”  shortly.  In  one  of  these,  the  Great  Atlantic  and  Pacific 
Tea  Company  is  questioning  the  validity  of  a  North  Carolina 
statute  which  levies  a  tax  of  $50  for  each  store  operated  in  the 
state  in  excess  of  one  on  the  owner  of  two  or  more  mercantile 
establishments.  In  the  case  of  Mitchell,  etc.,  vs.  Penney  Stores, 
Inc.,  the  court  is  asked  to  rule  whether  a  statute  of  Mississippi, 
providing  that  the  rate  of  gross  sales  tax  shall  be  doubled  in  the 
case  of  an  operator  of  more  than  five  stores*  is  valid. 


Government  Grading  Service  Available  for  Canners  and  Trade 
— An  appropriation  was  made  during  the  last  session  of  Con¬ 
gress  to  enable  the  Secretary  of  Agriculture,  independently  or 
in  co-operation  with  other  branches  of  the  government  agencies 
or  private  organizations  of  tradesmen,  to  investigate  and  certify 
the  quality  and  condition  of  various  products,  including  fruits 
and  vegetables,  raw,  dried  or  canned. 

The  Secretary  of  Agriculture  was  authorized  to  make  rules 
and  regulations  and  to  prescribe  inspection  fees  to  cover  the 
cost  of  the  service  rendered.  However,  it  should  be  remembered 
that  this  is  not  a  compulsory  grading  requirement,  but  is  rather 
a  service  rendered  by  the  government  to  canners,  brokers,  whole¬ 
sale  grocers  and  others  in  the  food  trade. 

The  Bureau  of  Agricultural  Economics  of  the  Department  of 
Agriculture  recently  made  public  the  following  statement  in 
connection  with  the  matter: 

“As  rapidly  as  practicable  tho  canned  fruit  and  vegetable  in¬ 
spection  and  grading  service  authorized  by  the  last  Congress 
will  be  made  available  for  the  use  of  the  canning  industry. 

“The  Bureau  of  Agricultural  Economics  will  issue  certificates 
of  grade  to  financially  interested  parties,  covering  canned  fruits 
or  vegetables  similar  to  those  now  generally  used  in  the  fresh 
fruit  and  vegetable  industry. 

“Since  these  certificates  are  ‘receivable  in  all  courts  of  the 
United  States  as  prima  facie  evidence  of  the  truth  of  the  state¬ 
ments  therein  contained,’  the  convenience  and  value  of  such  a 
commercial  document  in  affecting  transactions  is  readily  appre¬ 
ciated. 

“The  department  will  undertake  to  make  this  service  available 
in  receiving  markets  of  the  United  States  and  in  the  more  im¬ 
portant  producing  areas  during  the  canning  season.  Employes 
of  the  department  will  be  available  in  fifty  important  markets 
of  the  country  for  draAving  samples. 

“Certificates  of  grade  will  be  issued  on  the  basis  of  represen¬ 
tative  samples  drawn  on  the  basis  of  one  can,  per  1,000  cans. 
Thus  24  samples  will  be  drawn  from  1,000  cases  of  No.  2  size 
cans.  Twelve  cans  will  be  graded  and  twelve  cans  will  be  re¬ 
tained  under  lock  and  key  in  the  office  where  the  grading  is 
done.  The  stored  check  sample  will  be  used  in  the  event  a  ques¬ 
tion  arise  in  connection  with  the  original  certfication,  or  in  the 
event  that  the  buyer  desires  the  department  to  compare  samples 
of  deliveries  with  samples  originally  graded.  The  check  samples 
will  be  held  until  the  applicant  indicates  satisfactory  disposi¬ 
tion  has  been  made  of  the  lot  from  which  the  samples  were 
drawn.  The  samples  will  then  be  returned  to  the  applicant  at 
his  expense,  if  he  so  I’equests.” 

In  closing  the  bureau  stressed  the  necessity  of  adequate  cod¬ 
ing  if  the  industry  is  t®  enjoy  the  greatest  benefit  from  this  ser¬ 
vice.  “The  importance  of  identifying  each  lot  of  canned  fruits 
and  vegetables  so  that  the  samples  from  the  lot  are  not  only 
repiesentative,  but  readily  distinguishable  as  such,  cannot  be  too 
strongly  emphasized.” 

“Grading  will  be  in  accordance  with  grades  promulgated  by 
the  department  for  this  purpose,”  the  bureau  stated.  Copiei  of 
these  standards  may  be  had  from  the  bureau’s  headquarters  in 
Washington  on  application. 

Atlantic  and  Pacific  Sales  Continue  to  Decline;  Tonnage  Fig¬ 
ures  Gain — The  Great  Atlantic  and  Pacaific  Tea  Company,  lead¬ 
ing  grocery  chain  store  organization  in  the  United  States,  re¬ 
ported  that  sales  for  the  four  weeks  ended  September  26  totaled 
$74,641,542,  as  compared  with  $77,019,441  in  the  corresponding 
period  last  year,  a  decline  of  $2,337,899,  or  30.0  per  cent. 

Tonnage  sales  for  the  like  period  aggregated  411,883,  against 
369,673  in  the  same  period  last  year,  an  increase  of  42,210  tons, 
or  11.4  per  cent,  the  organization  reported. 

Average  weekly  sales  in  the  September  period  were  $18,660,- 
385,  as  compared  with  $19,254,860  in  thd  corresponding  period 
in  1930,  a  decline  of  $594,475.  The  average  weekly  sales  of  the 
nation-wide  chain  totaled  102,971,  against  92,418  a  year  ago,  an 
increase  of  10,553  tons. 
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Sales  for  the  thirty  weeks  ended  September  26,  without  con¬ 
sideration  for  change  in  the  number  of  stores  during  the  year, 
aggregated  $696,255,962,  as  compared  with  $609,817,691  in  the 
corresponding  period  a  year  ago,  a  decline  of  $13,561,729,  or  2.2 
per  cent. 

Tonnage  sales  for  the  thirty-week  period  totaled  3,232,019, 
against  2,876,933,  an  increase  of  355,068  tons,  or  12.3  per  cent. 

•  Hoover  Credit  Plan  Backed  by  Grocery  Manufacturers  Asso¬ 
ciation — The  credit  plan  introduced  by  President  Hoover  to 
swing  the  full  strength  of  the  nation’s  banks  behind  the  credit 
svstem  was  lauded  by  the  directorsi  of  the  Associated  Grocery 
Manufacturers  Association  of  America,  in  a  statement  issued  bv 
Clarence  Francis,  president,  following  a  meeting  of  the  directors 
recently. 

“An  important  way  of  leading  American  business  back  to  re¬ 
covery  was  brought  out  in  the  meeting.’’  Mr.  Francis  declared, 
“in  the  replenishing  of  inventories  both  by  the  manufacturers 
and  grocery  trade.  For  oyer  a  year  many  companies  have  pro¬ 
duced  smaller  quantities  of  products  than  the  public  has  actuaHv 
consumed.  Inventories  of  retailers  have  reached  an  excessively 
low  point.  Concerted  action  to  replenish  depleted  inventories 
should  do  much  to  aid  business  recovery.” 

If  every  manufacturer,  jobber  and  retailer  would  increase  his 
inventory  but  10  per  cent,  a  decided  improvement  in  business 
would  result,  Mr.  Francis  held.  This  building  up  of  inventories 
is  inevitable,  he  pointed  out,  not  only  in  the  food  industry,  but 
also  in  all  lines  of  industrial  activity.  Increasing  inventories  at 
the  present  time  should  put  the  general  trade  in  a  better  posi¬ 
tion  to  meet  the  inevitable  rise  in  consumer  demand,  he  said. 

However,  the  tight  credit  conditions  prevailing  throughout 
the  country  in  general  have  prevented  many  merchants  from 
taking  any  chances  at  the  present.  A  loosening  up  of  these 
tight  credit  conditions  and  a  more  liberal  attitude  on  the  part 
of  the  bankers  would  do  much  towards  starting  a  reyiyal  of 
business,  retail  and  wholesale. 

A  loosening  up  of  the  nation’s  credit  facilities  may  reasonably 
be  expected  shortly,  he  said,  in  yiew  of  the  action  taken  by  Pres¬ 
ident  Hooyer  and  the  prompt  response  of  the  nation’s  bank 
groups. 


Government  Endorses  Canned  Foods — Losses  totaling  millions 
of  dollars  annually  might  continue  to  be  inflicted  upon  consum¬ 
ers  of  canned  foods  today  in  the  purchase  of  canned  products 
containing  8,  12  or  even  as  high  as  25  per  cent  excess  water  if 
the  enforcers  of  the  Federal  Food  and  Drugs  Act  had  not  put 
a  stop  to  “slack-filling,”  according  to  a  statement  issued  recently 
by  the  Department  of  Agriculture, 

Twenty-five  years  ago,  before  the  Federal  Pure  Food  Law  was 
passed,  people  looked  upon  canned  foods  with  suspicion,  the  de¬ 
partment  declared.  Dishonest  and  careless  canners  not  only 
gave  honest  canners  unfair  competition,  but  also  tended  to  give 
the  entire  canning  industry  a  bad  reputation,  W.  G.  Campbell, 
chief  of  the  Federal  Food  and  Drug  Administration,  said. 
“Many  people  thought  that  canned  food  would  ruin  American 
cooking.  Factory  foods,  they  said,  could  never  equal  those  put 
up  by  the  housewife.” 

“All  this  has  been  changed,”  the  department  pointed  out.  “To¬ 
day  the  housewife  can  buy  canned  foods  of  excellent  quality  and 
they  are  relatively  cheap.  Canned  fruits,  vegetables,  soups,  fish 
and  shellfish  are  recognized  as  important  parts  of  the  well-plan¬ 
ned  meal.  And,  with  the  aid  of  the  can  opener,  madam  can 
serve  canned  foods  of  many  varieties  from  all  parts  of  the 
world  every  day. 

“When  the  Federal  Food  and  Drugs  Act  was  made  effective, 
in  1907,  violations  were  common  in  the  canning  industry.  Hon¬ 
est  manufacturers  had  to  compete  with  those  who  habitually 
slack-filled  their  cans.  Water  was  a  handy  substitute!  for  food, 
and  the  pumps  did  a  flush  business  in  many  canneries.  Low 
grade,  even  partially  decomposed,  products  were  occasionally 
packed.  The  use  of  artificial  color  or  chemical  preservatives 
was  common.  The  consumer  paid  the  bill  and  the  ethical  can- 
ner’s  reputation  suffered  along  with  that  of  the  shyster.” 

In  limiting  the  amount  of  water  allowed  in  canned  foods,  as 
well  as  by  requiring  the  container  to  be  a  true  index  of  the 
amount  of  food  packed,  officials  of  the  Food  and  Drug  Admin¬ 
istration  believe  that  the  Food  and  Drugs  Act  has  done  more 
to  give  the  housewife  her  money’s  worth  in  canned  food  than 
by  any  other  single  project  that  they  have  completed. 


GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturer*  of  Industrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

L.icensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 


COLONIAL  BOY  COPYRIOHTSD 


Seeds!  Seeds!  Seeds! 

If  you  need  seeds  of  any  variety,  of  any  quantity  or  for 
any  date  of  shipment  don’t  forget  us.  Write  us  when  you 
write  others  for  quotations.  Tell  us  what  you  want  and 
let  us  quote  you. 

There  are  no  better  seeds  than  ours  w’hich  are  Pedigree 
Seeds  and  Seeds  which  Succeed. 

Business  founded  147  years  ago. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 
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anted  and  For  Sale 


This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


Wanted — Machinery 


FOR  SALE — We  offer  our  Canning  Machinery  business 
at  a  reasonable  price,  as  we  have  other  interests  and 
do  not  wish  to  continue  this  line  any  longer.  The 
line  consists  of  five  different  machines,  some  of 
which  have  been  in  use  since  1923,  The  business 
consists  of  Patents,  Patterns,  Blue  Prints,  some  parts 
of  machines  and  six  machines  in  stock  and  the  good 
will  of  the  company.  There  are  no  buildings  nor 
equipment.  We  have  no  Mortgages,  no  stock  and 
no  Notes  past  due.  Our  terms  are  cash  or  half  cash 
and  terms  arranged  to  suit  the  purchaser.  This 
would  make  an  ideal  propostion  for  some  canner  who 
has  a  small  machine  shop  and  wants  to  keep  busy 
through  the  winter  months;  or  it  will  add  to  any 
machine  company’s  business.  We  know  the  depres¬ 
sion  is  still  on,  but  it  is  slipping.  This  is  a  good  time 
to  buy,  so  let  us  have  your  inquires  while  we  have 
the  notion.  And  we  do  not  owe  the  banks  a  cent. 

Address  Box  A-1830  care  of  The  Canning  Trade. 


FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 


A  Coating  in  Time  Saves  Nine  -  hours  of  labor  next 
season.  Now  that  the  season  is  over,  protect  your 
machinery  (pea,  corn  •  &  tomato)  over  the  winter 
months  with  a  coating  of  C.  M.  C.  -  the  positive  rust 
eliminator. 

F.  H.  Langsenkamp  Co.  227  E.  South  St., 
Indianapolis,  Indiana 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts. 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

22S  E.  ILLINOIS  ST.,  CHICAGO,  ILL. 


MACHINERY  WANTED— Compound  applying  Ma¬ 
chine  and  Drying  Machine  for  use  with  Gold  Seal 
Compound.  Send  details  to  National  Can  Co., 
Uphams  Corner  Station,  Boston,  Mass. 


Help  Wanted 


WANTED— Accountant,  experienced  in  Canned  Foods. 

Address  P.  O.Box  188,  Bel  Air.  Md. 


CANNED  FOODS  SALESMAN  WANTED— To  call  on  the  dis¬ 
tributors  in  Ohio,  Michigan,  Pennsylvania  and  New  York.  Im¬ 
mediate  employment  to  satisfactory  man. 

Address  Box  B-1829  care  of  The  Canning  Trade. 


LABELS 


— as  yon  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush-job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Labels  of  every  description 
— i4s  many  colors  as  desired 
— And  at  the  right  prices 


BEDFORD 


Virginia 


Loren  J.  Sherff  &  Company 

Certified  Public  Accountants 

112  West  Adams  Street 
CHICAGO 
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Canning  Factory 
For  Sale 

Receiv’^ers  of  Jay  H.  Pratt  ct  Co.,  Inc., 
of  Forestville,  Chautauqua  County,  New 
York,  on  November  2nd,  1931,  2:00 
P.  M.  will  offer  for  sale  at  auction,  and 
subject  to  mortgage  and  other  liens, 
the  real  estate,  machinery  and  equipment 
of  said  company.  There  is  also  some  un¬ 
incumbered  machinery  and  personal 
property. 

The  Receivers  have  been  operating  the 
plant  and  the  mortgage  and  liens  are 
small  compared  to  the  value  of  the  pro¬ 
perty. 

THIS  IS  AN  EXCELLENT  OP¬ 
PORTUNITY  TO  BUY  A  COM¬ 
PLETELY  EQUIPPED  C  4  NNING 
FACTORY  AT  A  PRICE. 

Receivers  are  Jay  H.  Pratt  and  Royce 
A.  Kelley,  Forestville,  New  York,  and 
the  attorney  for  holder  of  the  mortgage 
is  John  Hulbert,  Esq.,  Dunkirk,  N.  Y. 
from  whom  further  information  is  obtain¬ 
able. 


G.  M.  BLACKMON, 

Attorneys  for  the  Receivers 
Office  and  P.  0.  Address, 

611-12  Hotel  Jamestown  Bldg., 
Jamestown,  New  York. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


TIME  FLIES 

Lady  Golf  Novice  (after  tenth  swipe  at  a  ball) — 
Thank  goodness,  it’s  gone  at  last. 

Caddie — It  isn’t  the  ball  that’s  gone,  it’s  your  wrist 
watch. 


Boy — No,  Mister,  I  don’t  want  to  sell  this  big  fish. 
Angler — Well,  j  ust  let  me  measure  him,  so  that  I  can 
truthfully  say  how  big  the  fish  was  that  got  away  from 
me. 


COALS  TO  NEWCASTLE 

Business  Man — Well,  if  it  isn’t  John  Corcoran,  the 
man  I  met  up  in  Maine  one  rainy  night  six  years  ago 
at  the  Moose  River  Junction  railroad  station. 

Salesman  (retreating  to  door) — Good-day,  sir. 

Business  Man — Aren’t  you  going  to  try  and  sell  me 
something?” 

Salesman — No;  I  sell  memory  courses. 


FRESH  AIR  FIEND’S  PLOT 

Physicial  Culture  Expert  (to  client) — All  these  ex¬ 
ercises  for  increased  strength  must  be  done  in  front  of 
the  open  window. 

Client  (owner  of  new  house) — But  that’s  just  it.  I 
want  the  increased  strength  first  so  that  I  can  open  the 
window. 


WORTH  REPEATING 

He  was  a  bit  shy,  and  after  she  had  thrown  her  arms 
around  him  and  kissed  him  for  bringing  her  a  bouquet 
of  flowers  he  arose  and  started  to  leave. 

“I  am  sorry  I  offended  you,”  she  said. 

“Oh,  I’m  not  offended,”  he  replied,  “I’m  going  for 
more  flowers.’ 


TUNING  IN  ON  STATION  YELL 

“My  daughter  is  having  her  voice  cultivated.” 

“Is  it  improving?” 

“It’s  growing  stronger.  She  used  to  be  heard  only 
two  apartments  away.  Now  we  get  complaints  from 
away  off  in  the  next  building.” 


TWEET!  'TWEET! 

A  corpu’ent  teacher  was  giving  a  lesson  on  a  canary 
to  a  class  of  small  children. 

Teacher — Can  any  boy  tell  me  what  a  canary  can  do 
and  I  can’t? 

Sharp  Boy — Please,  miss,  have  a  bath  in  a  saucer. 


TRY  UNDER  “L” 

The  boss  eyed  the  stenographer  with  a  cold  eye. 
“Young  lady,”  said  he,  “that  filing  cabinet  is  sup¬ 
posed  to  be  very  exact.  How  is  it  you  can’t  find  what 
you  are  looking  for?” 

“I’m  looking  for  my  lunch.” 
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Food  Packaging  •Sanitary  Can  Service 

And  back  of  each:  Reliable,  understanding  service 

•  ORGANIZED  MECHANICAL  SERVICE 

In  addition  to  assured  can  deliveries  —  ever  ready,  cheerfully  rendered  help 
at  your  call  to  maintain  your  own  production  schedules. 

•  CLOSING  MACHINERY 

The  most  modern  type  —  geared  for  high  speed  output. 


•  RESEARCH  LABORATORY  ADVICE 

Foodstuffs  packaging  and  preserving,  according  to  the  newest  scientific  methods. 
•  TRAFFIC  BUREAU 

Short  cuts  in  transportation  that  mean  quick  service  and 
money  saving,  in  place  of  warehousing. 


CANS  OF  QUALITY  •  THE  CANS  YOU  NEED .  .  .  WHEN  YOU  NEED  THEM 


METAL  PACKAGE  CORPORATWN 

BaLTIMORE  PLflOT  -8II  S.  WOLFE  ST. 

Plants  ►  NewY)i1cCity*  BrooMyn  •  Hamilton,  Ohio. 
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THE  MARKETS 

BALTIMORE,  OCTOBER  26,  1931 


WEEKLY  REVIEW 


The  Mapes  Law  Requirements  Should  Be  Suspended 
on  the  ’31  Tomato  Pack — Charge  the  Season’s  Efforts 
to  Experience — Market  Studying — Com  Is  Having  the 
Attention  of  Its  Canners — Too  Soon  to  Tell  What  Re¬ 
cent  Rate  Decision  May  Mean. 

MOULD  SUSPEND  LAW’S  REQUIREMENTS— 
The  most  important  market  development  of  this 
week  has  been  the  number  of  sales  of  canned  to¬ 
matoes  that  are  being  held  up  because  of  apparent  fail¬ 
ure  to  comply  with  the  Mapes  Law  requirements.  We 
would  not  speak  as  we  are  about  to  speak  if  the  tomato 
canning  season  were  not  over  and  any  possible  danger 
from  misuse  of  what  we  say  passed.  The  season  is 
done,  and  we  can  speak  plainly.  The  tomato  canners 
have  made  a  real,  genuine  effort  to  comply,  but  now 
they  find  that  what  was  supposed  to  be  the  finest  kind 
of  a  market  assistant  is,  in  reality,  one  of  the  worst 
obstacles.  The  buyers  are  calling  for  sample  certifi¬ 
cates,  and  then  using  these  certificates  as  bludgeons  to 
beat  down  prices  already  below  cost  of  production.  If 
the  goods  warranted  such  condemnation,  if  they  were 
plainly  within  the  scope  of  the  forbidden  zone  set  up  by 
the  Mapes  Law,  no  one  would  complain.  On  the  con¬ 
trary,  all  would  rejoice,  and  even  the  canner  who 
packed  them  could  not  take  offense,  but  would  have  to 
smile  and  say  “I  thought  I  could  get  by,  but  I  couldn’t.” 
Doubtless  there  are  some  such  genuine  cases,  and  we 
hope  they  get  the  limit ;  but  we  are  given  to  understand 
that  the  vast  majority  of  the  cases  are  based  upon 
technicalities:  an  excess  of  skin,  off  color,  and  low  in 
drained  weight.  So  far  as  food  value  and  fiavor  are 
concerned,  excess  of  skin  has  no  rightful  place  in  these 
Mapes  requirements,  especially  as  regards  standard 
tomatoes.  In  extra  standards  or  fancies  it  probably 
applies,  but  not  in  standards.  The  color  test  and  the 
use  of  “color”  instead  of  ripeness  or  greenness,  is  an¬ 
other  mistake,  too  grievous  to  condemn  good,  sound, 
thoroughly  ripe  tomatoes,  but  somewhat  off  in  color, 
to  the  sub-standard  class.  Ripe  tomatoes  naturally 


grade  from  yellow  through  all  the  gradation  of  colors 
up  to  blood-red,  and  to  ask  the  tomato  canner  to  aver¬ 
age  his  pack  to  a  given  color  is  to  ask  him  to  do  the 
unnatural.  If  unripe  or  “green”  tomatoes  are  packed 
with  ripe,  then  the  can  deserves  to  be  classed  as  sub¬ 
standard — on  its  lack  of  ripeness,  not  on  its  color.  And 
as  for  drained  weight,  the  truth  of  the  earlier  conten¬ 
tion  is  now  coming  out:  it  takes  a  mighty  sound,  fine 
tomato  to  stand  parcel  post  shipment,  even  a  very 
short  distance.  Anything  approaching  a  standard  to¬ 
mato  is  bound  to  go  to  pulp  under  the  battering  han¬ 
dling  of  the  postoffice  or  express  shipment.  Sampling 
and  examination  for  drained  weight  should  be  done  at 
the  canner’s  warehouse,  before  shipment,  not  after 
shipment ;  and  that  means  that  so  far  as  the  pure  food 
inspectors  are  concerned  drained  weight  cannot  be  used 
as  evidence  of  faulty  packing. 

We  come  then  with  a  plea  to  the  pure  food  authori¬ 
ties,  for  the  reasons  above  cited,  that  the  enforcement 
of  the  Mapes  Law  requirements  on  canned  tomatoes 
be  suspended  for  the  pack  of  1931,  leaving  this  season 
as  one  of  experience  or  trial  for  both  canners  and  en¬ 
forcement  officials.  The  canners  have  made  a  genuine, 
determined  effort,  we  will  vouch  for  that;  and  we 
know  that  the  enforcement  officials  enacted  their  re¬ 
quirements  in  the  best  of  faith,  but  experience  proves 
them  unworkable.  To  insist  upon  the  letter  of  the  law 
in  face  of  the  depressed  market  conditions,  and  diffi¬ 
culty  of  trading,  will  merely  add  needless  losses  and 
suffering,  cause  rancor  and  discord,  and  help  pure  food 
legislation  not  at  all.  The  suspension  would  apply  only 
to  the  pack  of  this  season,  which  is  a  sealed  took,  and 
it  would  not  affect  future  operations  of  the  law,  but 
on  the  contrary  help  materially  over  a  condition  for 
which  neither  side  should  be  held  responsible,  and  yet 
for  which  both  sides  are  to  blame.  It  is  the  easiest 
way  out,  and  it  should  be  done  at  once,  as  a  market 
relief. 

The  above  suggestion  may  seem  drastic,  but  it  is  not. 
The  buyers  are  getting  better  quality  for  their  money 
than  they  ever  got  before,  and  they  will  continue  to  get 
it.  All  that  insistance  upon  the  fulfillment  of  the  law’s 
regulations  can  result  in  is  disruption  to  the  smooth 
fiow  of  the  little  trading  that  is  now  passing. 

If  you  know  any  market  feature  more  important 
than  that,  tell  us. 
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The  market — The  market  is  getting  to  a  very 
much  more  substantial  basis,  in  that  forced  sales 
and  sales  to  raise  needed  money  are  becoming 
very  much  less  in  all  lines  of  canned  foods.  Moreover, 
the  financial  arrangements  are  expected  to  be  some¬ 
what  easier  from  now  on,  and  that  will  enable  holders 
of  the  goods  to  avoid  the  necessity  of  throwing  the 
goods  upon  the  market  at  any  all  price.  So  it  is  gen¬ 
erally  felt  that  canned  foods  prices  are  working  onto  a 
more  solid  basis,  and  from  that  basis  it  is  expected,  by 
both  sellers  and  buyers,  that  prices  will  advance  slowly 
as  the  season  progresses.  Not  only  the  low  supply  of 
goods  in  sight,  but  the  well-cleaned-out  condition  of  all 
distributors’  warehouses  warrants  this  expectation;  and 
then  there  may  be  something  definite  in  the  statements 
that  better  times  are  on  their  way.  They  are  stressing 
charity  for  the  unemployed  too  strongly  for  the  good  of 
business,  and  in  some  respects  badly  overdoing  it,  as 
they  usually  do.  If  they  are  not  careful  they  will  cre¬ 
ate  in  our  country  a  similar  condition  to  that  in  Eng¬ 
land  under  the  “dole,”  where  men  refuse  to  work  so 
long  as  the  government  will  feed  them.  And  in  their 
efforts  to  help  the  unemployed  they  are  hurting  some 
other  lines  of  industry,  struggling  to  keep  themselves 
alive,  and  the  canning  industry  has  felt  its  share  of 
this  in  the  efforts  to  can  surplus  crops  to  feed  the  hun¬ 
gry,  thus  cutting  off  possible  business  for  the  canners. 
If  they  could  can  such  goods  at  lower  cost  than  better 
products  put  up  by  the  commercial  canners;  in  other 
words,  if  they  did  actually  save  these  excessive  crops, 
and  saved  money  in  canning  them,  all  would  be  well; 
but  their  cans  of  food  cost  a  whole  lot  more  than  sim¬ 
ilar,  better  cans  can  be  bought  on  the  market.  This 
wastage  ought  to  be  saved,  and  the  business  allowed  to 
go  where  it  belongs. 

There  are  a  good  many  changes  in  market  prices, 
mostly  downward.  Canned  tomatoes  are  stronger  in 
tone  but  without  noticeable  change  in  price.  Canned 
corn  is  having  the  attention  of  the  canners  in  an  effort 
to  stop  the  loss-profit  sales  so  prominent  since  the  pack 
ended.  On  this  account  it  is  thought  the  lowest  prices 
on  canned  corn  have  been  seen. 

Beans  have  not  changed  their  relative  position,  and 
low-priced  sales  continue  to  be  reported,  60c  for  No.  2 
cut  standards. 

Peas  are  maintaining  their  good  position,  and  will 
improve  as  the  winter  comes  on.  The  supplies  have 
worked  down  to  low  ebb  in  some  grades  and  styles,  and 
while  high  prices  cannot  be  expected,  the  pea  market 
is  and  will  continue  in  good,  sound  shape. 

Fresh  fruits  are  beginning  to  thin  out,  and  the  at¬ 
tention  of  the  housewives  will  soon  be  felt  by  the  can¬ 
ned  products. 

They  are  sacrificing  sardines  as  they  did  salmon  for 
a  while,  the  buyers  having  a  hey-day  of  it.  But  that 
will  soon  correct  itself,  and  prices  will  improve,  because 
this  is  a  cheap  food,  very  attractive  to  the  masses,  and 
it  will  be  bought  and  used. 

Tomato  juice  is  said  to  be  marching  steadily  onward, 
gaining  new  users  every  day. 

What  the  new  railroad  legislation  will  effect  remains 
to  be  seen.  Opinions  are  so  divergent  as  we  write  that 
it  is  not  easy  to  get  a  true  line  on  the  effect.  In  any 
event  an  advance  in  rates  will  bring  home  to  more  and 
more  canners  the  need  to  restrict  their  sales  to  the 
smallest  possible  area,  as  near  them  as  conditions  will 
permit.  That  may  mean  more  trucking,  instead  of 
freighting,  but  if  it  saves  cost  and  puts  the  goods  into 
the  hands  of  the  consumers  at  a  saving  it  will  help  can¬ 
ned  foods. 


NEW  YORK  MARKET 

By  "NEW  YORK  STATER.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Prices  Held  Well  —  Tomatoes  Hold  Firm  —  California 
Tomatoes  Moving — Pineapple  Stronger — Tomato  Juice 
Leading  in  Popularity  —  Corn  Easy  —  Big  Distributor 
Pushing  Canned  Foods 

New  York,  October  22,  1931. 

OLDING — The  market  showed  little  change  dur¬ 
ing  the  past  week,  with  prices  in  general  well 
maintained.  Trading  activities  continue  to  be 
confined  almost  entirely  to  spot  needs,  but  brokers  re¬ 
port  that  a  fairly  steady  stream  of  replacement  orders 
is  coming  in. 

Prices  continue  to  be  the  dominating  factor  in  sales, 
with  buyers  refusing  to  purchase  in  any  quantity  un¬ 
less  offered  a  concession  low  enough  to  cover  them  if 
the  item  should  drop  before  they  had  disposed  if  their 
supplies. 

However,  the  general  price  list  is  comparatively 
stable  in  view  of  the  more  or  less  demoralizing  market 
conditions  prevailing. 

Tomatoes — Continue  to  be  the  one  strong  spot  in 
the  market,  with  California  moving  out  stocks  in  good 
shape  at  the  prices  recently  posted.  Tri-States  have 
firmed  up  following  their  temporary  slump  resulting 
from  an  oversold  market,  and  are  now  around  the 
levels  recently  reached  in  their  advance.  The  techni¬ 
cal  position  of  the  tomato  pack  is  firm,  and  when  pres¬ 
ent  unsatisfactory  credit  conditions  are  cleared  up  and 
sales  pressure  on  the  smaller  canner  in  the  East  is 
stopped,  prices  will  likely  work  into  higher  ground  as 
supplies  diminish. 

California  futures  are  firm  and  strong  buying  in  the 
spot  market  is  rapidly  cleaning  out  brokers’  stocks, 
with  one  large  Pacific  Coast  packer  reporting  that  2s 
and  21/2S  already  have  been  sold  out.  Practically  all 
major  California  packers  are  now  posting  standard 
21/2S  at  $1.00  and  10s  at  $3.35.  Tri-States  are  held  at 
6^,  97V2C  and  $3.15  for  2s,  3s  and  10s,  respectively. 

Peas — Hold  firm,  with  reports  from  Western  packing 
centers  declaring  that  remaining  stocks  were  in  hands 
of  well-financed  canners  and  little  danger  of  selling 
pressure  on  the  market  from  this  source  is  anticipated. 
Prices  were  well  maintained  and  the  cheaper  grades 
have  strengthened.  Larger  sizes,  which  slumped 
slightly,  have  firmed,  and  packers  are  holding  prices 
at  posted  prices,  with  few  concessions  available. 

Pineapple — News  of  a  greatly  curtailed  pack  follow¬ 
ing  the  sudden  shutdown  of  the  Hawaiian  canneries  be¬ 
cause  of  unsettled  trade  conditions  throughout  the 
world,  strengthened  the  local  market  here.  Reports 
earlier  in  the  season  placed  the  1931  pack  at  approxi¬ 
mately  16,000,000  cases,  about  3,000,000  above  last 
season’s,  but  revised  figures  show  that  this  season’s 
pack  will  be  put  slightly  above  the  1930  total. 

Removal  of  some  pressure  on  California  fruits  also 
resulted  when  the  announcement  of  the  short  pack  was 
released.  With  low  prices  and  improved  quality,  pine¬ 
apple  was  giving  the  older  lines  of  canned  fruits  a 
scare.  Gradually  increasing  demand  from  consuming 
sources  as  winter  progresses  is  expected  to  maintain 
the  market  for  this  item  stable. 
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Tomato  Juice — One  of  the  latest  of  the  offerings  of 
the  over-progressive  canning  industry,  tomato  juice  is 
rapidly  becoming  one  of  the  most  popular  canned  foods 
on  the  grocers’  shelves.  While  it  is  true  that  many 
canners  have  entered  this  field  this  year,  and  some 
overproduction  has  resulted,  major  canners  of  this 
item  report  that  prices  are  firm  and  demand  is  steady. 

The  California  Packing  Corporation,  through  their 
local  broker,  revised  prices  on  new  pack  Del  Monte  to¬ 
mato  juice. 

Per  doz.  Coast 


72  Buffet  tins,  7  fluid  ounces . $0.45 

48  Picnic  tins,  10  fluid  ounces .  0.60 

48  1  Tali  tins,  15  fluid  ounces .  0.775 

24  2  Tall  tins,  18  fluid  ounces .  0.95 

6  10  tins,  101  fluid  ounces .  3.75 


Com — Prices  continue  to  rule  easy,  with  little  hope 
of  any  improvement  developing  in  the  market  until  the 
smaller  canners  who  are  not  financially  capable  of 
withstanding  the  present  sales  pressure,  due  to  declin¬ 
ing  prices  in  face  of  a  bumper  pack,  are  cleaned  out  of 
stocks. 

New  York  corn,  however,  is  being  firmly  held  by  up¬ 
state  packers  at  $1,  despite  a  large  pack,  and  reliable 
sources  hold  that  the  canners  are  adequately  financed 
to  hold  off  from  the  market  until  prices  improve. 
Southern  corn  continues  weak,  as  does  Maine.  Low- 
priced  offerings  from  Western  packers  are  still  avail¬ 
able  in  the  local  market 

Beans — String  Beans  are  being  more  firmly  held  at 
present  prices  and  some  strengthening  in  this  item  has 
developed.  However,  scattered  forced  sales  from  some 
canners  continue,  and  any  permanent  stabilization  of 
the  market  is  hampered  until  this  sales  pressure  is  re¬ 
moved. 

California  Fruits — Some  irregularity  has  developed 
among  peach  prices,  although  apricots  were  reported 
firmer.  Few  major  packers  are  cutting  prices,  with  the 
price  shading  confined  mostly  to  independents.  Little 
activity  is  noted,  with  concessions  necessary  to  move 
stocks  at  the  present  time.  This  “hurrying”  of  the 
market  by  canners  who  can’t  wait,  either  for  financial 
or  other  reasons,  for  the  market  to  improve  normally, 
causes  the  appearance  of  weakness  in  the  price  struc¬ 
ture  which  is  largely  superficial 

Salmon — Prices  held  well,  with  brokers  reporting 
that  trading  is  fairly  active.  Pinks  are  firmly  held  at 
90c  spot,  and  reds  have  been  stabilized  at  $2.35,  New 
York. 

Active  functioning  of  the  Pacific  Salmon  Sales  Cor¬ 
poration,  which  claims  to  control  approximately  50  per 
cent  of  the  nation’s  salmon  pack,  has  started,  but  has 
little  actual  effect  on  the  local  market  as  yet. 

Distribution — A  large  wholesale  grocery  house,  han¬ 
dling  a  widely  advertised  brand  of  canned  foods  which 
enjoy  an  enviable  consumer  demand,  has  launched  a 
sales  campaign  here  through  independent  grocers 
which  has  apparently  more  than  “brought  home  the 
bacon,”  as  far  as  sales  increases  were  concerned.  Met¬ 
ropolitan  housekeepers  were  informed  of  the  sale 
through  circulars  delivered  to  their  houses,  through 
personal  word  from  their  grocers  and  through  news¬ 
paper  advertising.  The  organization’s  retail  distribu¬ 
tors  co-operated  and  latest  reports,  state  that  the  pro¬ 
ject  has  been  a  huge  success.  While  prices  were  neces¬ 
sarily  cut  low  enough  to  induce  consumers  to  stock  up, 
still  some  profit  was  realized. 


CHICAGO  MARKET 

Bk  "OBSERVER." 

Sptciat  Correspondent  of  “The  Canning  Trade.” 


No  Snap  in  Talk  or  Buying — No  Change  in  Tomatoes. 
Corn  Canners  Conferring — Peas  Quiet — Some  Fine 
Pumpkin  Shown — Fruits  Very  Quiet. 

Chicago,  October  22,  1931. 

O  SNAP — A  desultory  flow  of  business  charac¬ 
terizes  the  market;  a  lack  of  snap  to  things 
seems  to  be  chronic,  especially  when  talking 
with  wholesalers  serving  metropolitan  areas. 

Country  jobbers  are  meeting  with  somewhat  better 
success,  although  cheap  goods  are  having  bigger  runs 
this  year  than  heretofore. 

Most  Middle  West  communities  have  tightened  up 
their  belts  and  are  braced  and  ready  to  see  through 
what  is  predicted  by  many  as  a  tough  winter.  Opti¬ 
mists  claim  that  there  are  plenty  of  encouraging 
things  right  ahead,  but  at  the  present  their  predic¬ 
tions  sound  somewhat  hollow. 

Tomatoes — No  advances  registered  thus  far.  Re¬ 
ports  indicate  that  some  bankers  in  the  Baltimore 
area  have  become  unduly  restless  and  are  forcing  a 
number  of  sales  beyond  the  necessity  as  justified  by 
the  statistical  situation.  These  bankers  are  of  course 
doing  an  injury  to  their  community  of  far-reaching 
seriousness,  although  they  do  not  see  it. 

621/2C  to  65c  seems  to  be  the  basis  applying  on 
Maryland  No.  2  standards,  Indiana  at  70c,  Iowa  at 
721/2C,  Missouri  at  60c. 

With  no  activity  in  buying  the  question  is  asked, 
how  much  would  sales  be  reduced  if  prices  were  all 
raised  10c  per  dozen,  or  how  much  stimulated  by  fur¬ 
ther  reductions.  In  such  times  the  best  counsel  to 
those  who  can  do  it  is  to  tell  them  to  “sit  tight.” 

Com — A  general  get-together  is  rumored  as  now  in 
formation,  a  “return  to  reason”  among  com  canners 
seemingly  bent  upon  commercial  suicide  if  present 
selling  levels  are  to  be  continued.  60c  to  65c  dozen 
Ohio  factories  is  too  cheap,  and  no  doubt  such  prices 
will  soon  be  withdrawn.  Better  prices  are  already 
ruling  in  Indiana,  Illinois  and  Iowa;  75c  No.  2  stand¬ 
ard  corn  represents  the  ideas  of  most  good  canners  as 
a  fair  basis  on  which  the  pack  should  be  moved. 

If  the  right  kind  of  financial  help  was  available  or¬ 
derly  marketing  would  see  the  crop  sold  out  at  such 
levels. 

Peas — Market  Quiet.  Cheap  corn  and  cheap  beans 
seem  to  have  the  play  right  now,  and  many  distribu¬ 
tors  are  somewhat  neglecting  peas.  Prices  unchanged 
throughout  the  Central  States.  As  a  matter  of  statis¬ 
tics  pea  people  have  nothing  to  worry  about  anyway, 
and  their  banks  all  know  that. 

Beans — Cheap  No.  2  cut  green,  60  to  65c  Baltimore 
district,  continue  to  hold  attention,  and  steady  big 
volume  sales  continue  to  be  reported.  At  prices  now 
possible  these  beans  certainly  represent  a  wonderful 
food  value. 

Pumpkin — ^Those  samples  of  1931  pack  which  have 
been  submitted  are  certainly  fine;  the  public  should 
show  an  appreciation  of  properly  made  canned  pump¬ 
kin.  Maybe  the  fact  that  they  cannot  get  it  by  late 
winter  will  make  them  love  it  the  more.  Canners  are 
this  year  refusing  to  pack  except  on  actual  orders, 
and  the  bookings  have  been  extremely  light.  This  is 
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an  item  which  will  hardly  stand  much  price  advance, 
but  it  will  sell  out  and  then  simply  be  unobtainable 
until  1932  crop  comes  in. 

California  Fruit — Very  little  active  selling;  it  is  re¬ 
ported  that  some  of  the  less  particular  jobbers  are 
cutting  the  grade  on  at  least  some  of  their  fancy  pri¬ 
vate  brand  to  choice ;  price  seems  to  be  the  big  thing 
this  year,  and  jobbers  say  that  choice  quality  has  been 
proved  acceptable  by  the  majority  of  consumers.  This 
cutting  of  quality  may  or  may  not  be  right,  but  the 
distributor  who  is  sure  he  is  giving  his  trade  what 
they  want  is  not  going  far  wrong.  On  the  other  hand, 
an  opportunity  is  going  to  be  opened  for  those  who  do 
hold  up  their  quality  to  more  strongly  entrench  them¬ 
selves  with  the  better  class  of  trade. 


GULF  STATES  MARKET 

By  "BAYOU." 

Special  Correspondent  of  “The  Canning  Trade." 


Shrimp  Pack  in  This  Section  Will  Likely  Last  Through 
October — Mobile  Bay  Yielding  Some  Fine  Canning 
Shrimp — A  Few  Cool  Days  Stimulated  the 
Oyster  Market 

Mobile,  Ala.,  October  22,  1931. 

^  HRIMP — ^The  shrimp  pack  in  this  section  is  still 
^  moving  along,  and  will  most  likely  last  through  the 
^  month  of  October.  However,  production  has  been 
cut  down  considerably,  as  the  factories  are  only  taking 
shrimp  from  their  own  boats,  which  cuts  out  the  out¬ 
side  or  independent  fishermen,  and  as  a  consequence 
the  sea  food  canneries  are  only  running  about  half  time 
and  then,  too,  only  a  few  of  the  canneries  are  in  opera¬ 
tion. 

Mobile  Bay  is  yielding  some  of  the  finest  canning 
shrimp  ever  proauced  in  this  section,  therefore  a 
strictly  fancy  pack  is  being  turned  out.  This  is  par¬ 
ticularly  true  of  the  progressive  firm  of  Dorgan-Mc- 
PhiUips  Packing  Corporation,  whose  headquarters  is 
in  Mobile,  Ala.,  but  who  also  operate  seafood  canneries 
in  Biloxi,  Miss.,  and  Golden  Meadows,  La. 

The  Dorgan-McPhillips  Packing  Corporation  is  al¬ 
ways  striving  to  improve  their  packs,  and  as  a  result  of 
this,  and  their  fair  business  methods,  they  have  forged 
ahead  to  the  point  of  being  recognized  as  leaders  of  the 
industry  in  this  section.  They  also  operate  vegetable 
canneries  in  Buckatunna,  Laurel  and  Columbia,  Miss., 
and  in  Bogalousa,  La.  Their  two  popular  brands, 
“Mis-Lou”  and  “Gulfkis,”  are  on  the  shelves  of  stores 
all  over  the  country  and  some  foreign  lands. 

The  shrimp  market  has  been  in  a  slump  recently, 
which  should  have  been  looked  for  and  expected,  be¬ 
cause  with  all  commodities  nowadays  the  buying  stops 
cold  as  soon  as  the  immediate  requirements  of  the 
trade  are  supplied,  and  after  that  all  the  buying  is  done 
very  cautiously  and  in  very  limited  quantities.  The 
shrimp  pack  is  no  exception  to  this,  so  why  should  you 
not  be  prepared  for  a  situation  that  is  bound  to  come 
and  now  meet  it  face  to  face.  Of  course,  no  matter 
how  “worry-proof”  we  may  be,  there  is  always  an  un¬ 
comfortable  feeling  of  uneasiness  that  creeps  upon  us, 
but  it  behooves  us  to  reduce  it  to  a  minimum. 

Every  one  in  business  today  at  one  time  or  another 
has  felt  the  heavy  hand  of  depression,  and,  there  being 
plenty  all  over  the  country  in  our  fix,  let’s  make  the 
best  of  it,  put  our  shoulder  to  the  business  and  push 
it  for  all  it’s  worth  in  low  gear,  and  thus  try  to  get 
over  the  hill. 


The  price  of  shrimp  is  $1.35  per  dozen  for  No.  1  me¬ 
dium  and  $1.50  per  dozen  for  No.  1  large,  f.  o.  b.  fac¬ 
tory. 

Oysters — We  had  a  few  cool  days  this  past  week, 
which  stimulated  the  demand  for  raw  oysters,  but  the 
weather  man  now  predicts  “rising  temperature,”  which 
means  poor  oyster  business  again. 

Few  businesses  have  as  many  hard  bumps  as  the  raw 
oyster  business,  because  when  the  weather  is  bad  you 
can’t  get  the  oysters,  and  when  the  weather  is  pretty 
and  balmy  you  can’t  sell  them,  so  there  you  are. 

Oysters  are  not  showing  up  in  as  good  condition  as 
they  should  at  this  time  of  the  year,  but  it  is  not  to  be 
expected  otherwise  with  the  Indian  Summer  weather 
that  we  are  having.  It -seems  that  the  cold  weather 
controls  the  condition  of  the  oyster  and  the  demand, 
and  the  calendar  cannot  be  depended  on  to  tell  when  the 
oyster  season  is  on. 

There  is  no  probability  of  any  oysters  being  packed 
soon,  and  the  indications  are  that  the  pack  will  be  late 
and  light. 

Sweet  Potatoes — It  looks  like  the  sweet  potato  pack 
is  going  to  be  delayed  this  year,  and  specially  if  frost 
plays  any  part  in  it,  because  there  is  no  frost  in  sight. 

There  was  very  little  acreage  of  sweet  potatoes  con¬ 
tracted  by  the  canneries  this  season,  and  the  bulk  of  the 
crop  planted  was  done  at  the  growers’  risk,  which 
means  that  the  pack  will  be  light. 


CALIFORNIA  MARKET 

Bk  "BERKELEY," 

Special  Correspondent  of  “The  Canning  Trade." 


Fresh  Fruits  Disappearing,  Canned  Foods  Soon  to  Be 
Called  On — Fresh  Hawaiian  Pineapples  a  New  Mar¬ 
ket  Item — ^Tomatoes  Feature  the  Demand — Canning 
Spanish  Mackerel — Picking  Olives — Dry  Bean  Crop 
Below  Average — Sardines  Below  Cost. 

San  Francisco,  October  22,'  1931. 
EM  AND  GROWING — Fresh  fruit  is  commenc¬ 
ing  to  become  short  in  supply  and  increased 
attention  will  soon  be  turned  to  the  canned 
product.  Fruits  ripened  earlier  than  usual  this  year, 
owing  to  the  warm  spring  and  summer,  and  are  dis¬ 
appearing  from  the  market  well  in  advance  of  the 
usual  date.  Peaches  are  no  longer  to  be  had,  Bartlett 
pears  are  in  light  supply  and  only  a  few  varieties  of 
grapes  are  available.  A  notable  addition  to  the  list 
of  fruits  available,  however,  is  fresh  Hawaiian  pine¬ 
apple.  P’ormerly  this  fruit  marketed  in  but  limited 
quantities  on  the  mainland,  but  with  most  of  the  can¬ 
neries  on  the  islands  out  of  the  market  growers  are 
shipping  fruit  in  quantities,  and  this  is  being  offered 
at  a  low  price. 

Tomatoes — Tomatoes  continue  to  be  the  feature  in 
the  local  canned  foods  market,  and  if  the  selling 
movement  continues  long  at  the  present  pace  it  will 
not  be  long  before  some  withdrawals  will  be  in  order. 
The  pack  has  been  a  very  light  one  to  date,  with  the 
season  almost  at  a  close,  and  solid  pack  is  in  espe¬ 
cially  light  supply.  Sales  of  late  have  centered  largely 
on  this  grade,  and  some  of  the  large  factors  have 
booked  about  all  the  business  they  care  to  accept.  The 
market  is  strong  at  the  advanced  prices  put  out  a  short 
time  ago,  with  standards  on  the  basis  of  $1  for  No. 
21/2S>  as  compared  with  80c  but  a  few  weeks  ago,  and 
with  No.  21/2  solid  pack  selling  at  $1.50  and  even 
higher.  The  pack  of  tomato  juice  is  proving  a  heavy 
one,  but  sales  are  keeping  pace  with  the  output.  Most 
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of  the  business  on  juice  is  at  the  following  prices: 
Buffet,  40c;  Picnic,  50c;  No.  1,  75c;  No.  2,  95c,  and 
No.  10,  ^3.75.  Tomato  juice  is  becoming  quite  a  pop¬ 
ular  beverage  at  soda  fountains  and  cafes,  and  an  in¬ 
creased  call  is  noted  for  the  larger  containers. 

Mackerel — Quite  a  pack  of  Spanish  mackerel  and 
tuna  has  been  made  this  fall,  but  in  general  canners 
are  holding  this  down  to  business  actually  in  sight. 
The  principal  sources  of  supply  have  been  off  the 
Mexican  waters  of  Lower  C^ifornia.  Several  ship¬ 
ments  have  come  in  from  the  Galapagos  Islands  with 
some  frozen  albacore  from  Japan.  A  small  shipment 
of  yellowfin  was  received  from  Panama,  according  to 
the  State  Board  of  Health,  under  whose  regulations 
fish  products  are  packed.  As  an  experiment  the  fish 
from  Panama  were  eviscerated  there,  frozen  and 
shipped  to  the  cannery  in  California.  As  a  rule  it 
seems  that  in  freezing  fish  the  entrails  should  not  be 
removed  before  the  fish  is  to  be  used,  the  opportu¬ 
nities  for  spoilage  being  lessened  by  shipping  the  un¬ 
eviscerated  product.  The  board  of  public  health  re¬ 
ports  that  one  cannery  has  put  up  quite  a  large  pack 
of  squid  this  fall,  these  being  caught  in  Monterey 
Bay.  Canned  squid  is  considered  quite  a  delicacy, 
but  little  is  used  in  this  country.  Notwithstanding 
the  rather  high  price,  most  of  it  is  marketed  in  Greece 
and  the  Philippine  Islands. 

Olives — ^The  picking  and  processing  of  olives  is 
under  way  in  Caliornia,  and  canning  will  become 
quite  general  within  a  few  weeks.  The  crop  is  very 
light  one,  the  State  and  Federal  crop  reporting  ser¬ 
vice  placing  the  condition  at  44,  as  compared  with  61 
last  year  and  the  year  before  that.  The  1930  output 
was  placed  at  20,000  tons.  This  year’s  pack  will  be 
put  up  under  the  new  standards  adopted  by  the  last 
legislature. 

Beans — ^The  California  bean  crop,  considerable  of 
which  finds  its  way  to  the  market  in  the  canned  form, 
is  well  below  the  average  of  recent  years,  the  shortage 
being  due  to  hot  weather,  lack  of  moisture  and  injury 
from  pests.  Harvesting  is  almost  at  an  end,  and  a 
crop  of  3,019,000  bags  is  forecasted,  as  compared 
with  4,159,000  bags  in  1930  and  3,396,000  bags  in 
1929. 

Fish — The  canned  fish  market  is  in  about  the  same 
shape  as  other  branches  of  the  canned  food  industry, 
with  much  being  sold  below  the  cost  of  production.  A 
comoaratively  light  pack  of  sardines  is  being  made  in 
California,  but  most  sales  run  between  $2.60  and 
$2.80  a  case,  or  what  is  considered  below  cost.  The 
tuna  pack  is  likewise  below  that  of  former  years,  but 
some  fancy  pack  yellowfin  is  being  sold  at  $4.25  a 
case.  The  pack  of  striped  tuna  promises  to  be  very 
short..  Considerable  interest  has  been  shown  in 
Alaska  red  salmon  of  late,,  with  the  g-overnment  buy¬ 
ing  some  fair  size  lots.  On  government  orders  bid¬ 
ders  shaved  the  formal  opening  price  of  $2.35  by  but 
two  or  three  cents,  indicating  the  strength  of  the 
market.  Pink  salmon  is  still  to  be  had  at  80  and  85c, 
but  a  revision  upward  is  expected  with  the  new  sales 
organization  getting  into  action. 

The  Hawaiian  Pineapple  Company,  Ltd.,  of  Hono¬ 
lulu,  T.  H.,  has  made  some  interesting  improvements 
in  canning  methods  of  late,  and  “vacuum  packing” 
was  employed  during  the  heavy  packing  season  just 
closed.  Just  before  the  season  opened  the  big  plant 
was  equipped  with  vacuum  sealing  machines  and  all 
sliced,  tidbits  and  broken  slices  were  vacuum  packed. 
Crushed  pineapple,  owing  to  its  consistency,  is  not 
sealed  under  vacuum.  The  new  process,  it  is  claimed. 


captures  the  real  fresh  fruit  flavor  in  a  manner  not 
formerly  possible.  The  new  method  was  perfected 
in  co-operation  with  the  American  Can  Company. 

The  fruit  is  pre-vacuumized,  syrup  is  added  to  the 
cold  fruit,  which  then  goes  to  the  vacuum  sealing  ma¬ 
chine,  where  the  contents  of  the  can  are  again  sub¬ 
jected  to  vacuum  and  immediately  sealed.  Then  fol¬ 
lows  the  usual  process  of  cooking  and  cooling. 

- ^ - 

“JOE’’  KEEVERS  DEAD 

ONE  of  the  most  beloved  brokers  in  the  business, 
Joseph  Keevers,  died  rather  suddenly  at  his 
home,  in  Peoria,  Ill.,  on  Sunday,  October  18th, 
1931.  His  smiling  face  and  always  helpful,  sound  ad¬ 
vice  will  be  missed  by  all  members  of  the  National 
Food  Brokers  Association. 

“Joe”  Keevers  was  President  of  the  Brokers  Asso¬ 
ciation  in  1917  and  1918,  when  co-operation  with  the 
Government  on  food  supplies  was  at  its  crucial  point. 
He  performed  all  tasks,  and  they  were  many,  so  well 
that  he  earned  the  hearty  approval  of  officials  and  of 
the  industry.  What  “Joe”  Keevers  did  to  place  the 
brokerage  fraternity  on  a  higher  standard  and  to  win 
for  the  broker  more  appreciation  and  respect  only  the 
brokers  know.  They  have  lost  a  staunch  friend,  the  in¬ 
dustry  a  faithful  advocate,  and  his  family  and  friends 
a  man  it  was  good  to  even  know. 


CANNERS’  CONVENTIONS 


Note — Secretaries  will  help  their  meetings  and  ren¬ 
der  a  real  service  to  all  interested  by  keeping  this 

column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

November  10-11-12 — Wisconsin  Canners,  Annual, 
with  Machinery  Show.  Hotel  Schroeder,  Mil¬ 
waukee. 

November  19-20 — Indiana  Canners  Annual,  at  Hotel 
Claypool,  Indianapolis. 

December  1 — Michigan  Canners,  hotel  and  city  to  be 
named  later. 

December  8-9 — Ohio  Canners  Annual,  Deshler  Wallick 
Hotel,  Columbus,  Ohio. 

December  10-11 — New  York  Canners,  Hotel  Seneca, 
Rochester. 

December  15 — Pennsylvania  Canners,  Hotel  York- 
towne,  York,  Pa. 

December  15-16 — lowa-Nebraska  Canners,  hotel  and 
city  to  be  named  later. 

December  16-17 — Tri-State  Packers,  Hotel  Lord  Balti¬ 
more,  Baltimore,  Md. 


Too  Late  To  Classify 


WANTED— Experienced,  up  to  date  Pickier.  Must  be  competent 
in  all  lines  of  Pickle  manufacturing,  able  to  take  complete  charge 
of  manufacturing.  Middle  West  factory.  Men  with  best  refer¬ 
ences  only  need  apply. 

Address  Box  B-1831  care  of  The  Canning  Trade. 
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Prices  given  represent  the  lowest  figure  graerally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date, 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  ft  Co.,  ‘Howard  E.  Jones  &  Co.,  |Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  SpeeM  Corrcsimndent.  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Mammoth,  No.  2^4 .  3.76 

Peeled,  No.  2V2 . w . 

Large,  No.  2% .  3.60 

Peeled,  No.  2% .  4.76 

Medium,  No.  2% .  3.26 

Green  Mammoth,  No.  2Vi .  3.26 

Medium,  No.  2% . 

Small,  No.  2V4 . 

Tips,  White,  Mammoth,  No.  1  sq .  3.60 

Small,  No.  1  sq .  2.86 

Green  Mammoth,  No.  1  sq .  3.40  3.10 

Small,  No.  1  sq .  2.80  2.70 


BAKED  BEANSt 

16  07. . 

No.  2%  . 

No.  10  . 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2. 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax.  No,  2 . 

Standard  Cut  Wax.  No.  10 . . 

Red  Kidney  Standard,  No.  2.............. 

Standard,  No.  10 . 

LIMA  BEANSt  (F.  O.  B.  Factory) 


.60  .65 

3.00  3.10 


No.  2  Tiny  Green . 

No.  10  . . . 

No.  2,  Medium  Green . 

No.  10  . 

No.  2,  Green  and  White.. 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked,  No.  2 . 

BEETSt 

Baby,  No.  2 . . 

Whole,  No.  2 . 

Whole,  No.  3  . 

Whole,  No.  10 _ 

Cut,  No.  2 . 

Cut,  No.  10 . . 

Dic^,  No.  10 . 


1.76  1.76 

9.00  - 

1.46  _ _ 

8.00  _ 

1.10  1.20 

6.60  . 

.90  .90 


1.10  . 

1.15  . 

3.76  4.00 

.80  1.20 

2.86  _ 


CARROTS* 

Standard  Sliced,  No.  2.. 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 65 

No.  2%  . 80  .80 

No.  3  . 85  .90 

No.  10  .  2.66  2.76 

SPINACH* 

Standard,  No.  2 . 70  .70 

No.  2%  .  1.00  1.00 

No.  3  .  1.06  . 

No.  10  .  3.00  3.00 


SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

Standard  Green  Com,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory.. 

No.  2V . 

No.  3  ■ . 

No.  10 . 


TOMATOES* 

Extra  Standard,  No.  1 .  -50 

F.  O.  B.  County . 47' 

No.  2  _ ,  _  .80 

F.  O.  B.  County . 76 

No.  3  .  1.26 

F.  O.  B.  County .  1.20 

No.  10  .  3.60 

F.  O.  B.  County .  3.36 

Standard,  No.  1 . 47 

F.  O.  B.  County . 45 

No.  2  . 70 

F.  O.  B.  County . 62 


.65 

.80 

.80 

.85 

.90 

2.66 

2.76 

.70 

.70 

1.00 

1.00 

1.06 

3.00 

3.00 

1.16 

1.00 

1.15 

.90 

.95 

1.00 

1.10 

3.00 

3.25 

•50 

.47Vi  .46 
.80  _ 


3.60  . 

3.36  . 

.m2 . 

.46  . 

.70  .6'.''/> 

•62% .  ■ 


No.  3  .  1.06  . 

F.  O.  B.  County .  1.00  1.00 

No.  10  .  3.25  . 

F.  O.  B.  County .  3.16  3.20 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard.  No.  1,  Whole  Stock . 35  .37% 

No.  10.  Whole  Stock .  2.60  2.26 

Standard,  No.  1  Ti’immings . 32% . 

No.  10  Trimmings .  2.00  _ _ 


Canned  Fruits 


CANNED  FRUITS— Continued 


California  Standard,  No.  2%,  Y.  C.  1.40  1.46 

Choice.  No.  2%.  Y.  C .  1.66  1.66 

Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  .90  . 

Seconds,  Yellow.  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.26  . 

PINEAPPLE* 

Hawaiian  Sliced,  No.  2% . 1.80  1.96 

Sliced  Standard  No.  2% .  1.65  1.70 

Sliced  Extra,  No.  2 .  1.80  1.96 

Sliced  Standard,  No.  2 .  1.60 

Grated,  Extra,  No.  2 .  1.76 

Shredded,  Syrup,  No.  10 .  . . 

Crushed,  Extra,  No.  10 . 7.50  ........ 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 _ _ _ ......... _  . . 

RASPBERRIES* 

Black,  Water,  No.  2 . .  ........ 

Red,  Water,  No.  2 . . . .  _.™. 

Black,  Syrup,  No.  2 . .  2.00 

Red,  Syrup,  No.  2 . . 

Red,  Water,  No.  10..._ . . .  _.... 

STRAWBERRIES* 

Preserved,  No.  1....... . 86  . . 

Preserved,  No.  2 . ! .  1.70  . 

Extra,  Preserved,  No.  1 . 96  . . 

F.xtra.  Preserved,  No.  2 .  1.90  . 

Standard  Water,  No.  10.........„...„,.,.„ 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.76  ....... 

No.  10s  .  11.00  ....... 


Canned  Fish 


HERRING  ROE* 

10  ox.  . .76 

17  oz . 80 

19  cz .  1.00 


Sliced,  No.  10 .  3.76  . 

Standard  Diced,  No.  2 . 66  ....... 

Diced,  No.  10 .  3.90  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 86 

Extra  Standard,  No.  2 . 


Shoepeg,  Fancy,  No.  2 . .  .85  ........ 

Extra  Standard,  No.  2 . 80  ........ 

Standard,  No.  2 . 76  . 

Standard,  No.  10 . . 

Crushed,  Fancy,  No.  2 . .90  . 

Extra  Standard,  No.  2 . 70  ........ 

Standard,  No.  2 . 65  .67% 

Standard,  No.  10 .  4.10  4.?5 

HOMINY* 

Standard  Split,  No.  3 . 90  ....... 

Split,  No.  10 .  3.00  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 82% . 

No.  10  .  4.26  . 

Fancy,  No.  2 .  1.06  ....... 

No.  10  .  6.00  - 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.00  . 

No.  10  . . . 

PEAS* 

Petit  Pois,  Is . .  .72% . 

No.  2  Fancy  Sweets,  2s .  1.76 

No.  3  Fancy  Sweets,  2s .  1.60 

No.  4  Fancy  Sweets,  2s .  1.40 

No.  6  Fancy  Sweets,  2s .  1.20 

No.  6  Std.  Sweets,  2s .  1.00 

No.  4  Early  June,  Is . 80 

No.  1  Std.  Alaskas,  28 .  1.16  . 

No.  2  Std.  Alaskas,  2s .  1.00  . 

No.  8  Std.  Alaskas,  2s . 90  1.00 

No.  4  Stds.  Alaskas,  2s . 86  1.06 

No.  2  Std.  Alaskas,  1 08..................„..  6.00  . 

No.  3  Std.  Alaskas,  10s .  4.76  5.26 

No.  4  Std.  Alaskas,  10s .  4.60  6.00 

PUMPKIN* 

Standard,  No.  2% . .  .85 

No.  3 .  1.00  - 

No.  10  . . ; _  2.40  . — 


APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10.. 


jHicnigan,  no.  iv— . . 

New  York,  No.  10 .  2.65  3.76 

Pennsylvania,  No.  10,  water .  2.60  . 

Pa.,  No.  3 .  1.25  . 

No.  10,  solid  pack .  3..50  ........ 

APRICOTS*  (California) 

Standard.  No.  2% .  1.60  1.50 

nv-oice.  No.  2% .  1.80  1.65 

Fancy,  No.  2%„«— ....— 
BLACKBERRIES* 


Standard,  No.  2. 


No.  10,  water .  4.00  ........ 

No.  2.  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 .  1.65 

No.  10  .  6.36  6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 .  1.40  . 

White  Syrup,  No.  2 .  1.76  . 

Extra  Preserv^,  No.  2 . 

Red  Pitted,  No.  10 .  6.26  - 

California  Standard,  2% .  2.40  1.90 

Choice,  No.  2% .  2.60  2.26 

Fancy,  No.  2% . .  2.60 


GOOSEBERRIES* 
Standard,  Mo.  2—.. 

No.  10 - 

GRAPE  FRUIT* 


8  oz.  . 66  ........ 

No.  2  .  1.36  1.36 

No.  6 .  4.10  4.26 

No.  1  Juice . 86  . 

No.  5  Juice .  4.00  . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  1.00  . 

Fancy,  No.  2% .  1.60  . 

California  Bartletts,  Standard  2%..  2.40  1.76 

Fancy  .  2.16 

Choice  .  2.76  1.96 

Standard,  No.  10 .  6.60  6.26 


Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz .  8.26 

%-lb.  cases,  4  doz. . . .  1.60 

OYSTERS* 

Standards,  4  oz .  1.00  . 

5  oz .  1.10  tl.20 

8  oz . 2.00  ........ 

10  oz .  2.20  *2.20 

Selects,  6  oz .  2.25  . 


SALMONg 


Red  Alaskas,  Tall,  No.  1 .  2.46  2.40 

Flat,  No.  % .  1.70  2.20 

Cohoes,  Tall,  No.  1 .  1.85  . 

Flat,  No.  1 . 

Flat,  No.  14 . 

Pink,  Tall,  No.  % . 72%  .92% 

Pink,  Tall,  No.  1 . 92% _ 

Sockeye  Flat.  No.  1 .  3.40  ....... 

Flat.  No.  % . 76  . 

Chums.  Tall . 87%  .87% 

Medium,  Red,  Tall .  2.00 


SHRIMPg 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gams. 

ADJUSTERS,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  ParinB  Machines.  See  Paring  Mach. 

BEAN  SNIPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BASKETS,  Picking 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Baskets,  Wire,  Scalding,  Picking,  etc.  See  Can¬ 
nery  Supplies. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J.  _ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Cn.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

I.a  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 

Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneberg  &  Sons  Co..  Baltimore. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimorei 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Capa. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

by-products.  Machinery. 

Ldw.  Renneberg  &  Sons  Co.,  Baltimore 
Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS*  MACHINERY. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Canteron  Can  Mchy.  Co.,  Chicaga 
Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CANS,  Tin.  All  Kinds 

American  Can  Co.,  New  York  City. 

Continental  Can  (?o..  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CARRIERS  AND  CONVEYORS,  Gravity, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy:  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

’^'•o.in  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES.  Open  Top  Cans. 

E.  W.  Bliss  ft  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS.  Continuous,  Agitating. 

Ayars  Mach.  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS.  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicaga 
Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morr^,  Ohio. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-CXiapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

A.  K.  Robins  ft  Co.,  Baltimore. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicaga 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 


CORRUGATED  PAPER  PRODUCTS 
Bottle  Wrappers,  Etc.). 

Hinde  ft  Daiich  Paper  Co.,  Sandusky,  O. 
U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 
Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 


(Boxes, 


CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  (3o.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co..  Baltimore. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Straburger  ft  Siegel,  Baltimora 


DECORATED  TIN  (or  Cans,  Capa  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimora 
Slaysman  ft  Co.,  Baltimore. 

Employers’  Time  Checks.  See  SteneiU. 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 
Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

FIBRE  PRODUCTTS,  Boxes,  Boxboards,  Etc. 
Uinde  ft  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  ft  Litho.  Co.,  Cincinnati,  Ohia 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  BotUers’  Mchy. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Ina.  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINANCING  AND  WAREHOUSING. 
Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin,  Chieogow 
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FINISHING  MACHINES.  Catrap,  Etc. 

F.  H.  LaiiKsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprasrue-SelU  Corp.,  Chicaso. 

Friction  Top  Cans.  See  Cans.  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  ParinK  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Fruit  Presses.  See  Cider  Makers’  Machinerj. 
Gasoline  Firepots  See  Cannery  Supplies. 
GEARS.  SPROCKETS,  Etc. 

Slaysman  &  Co.,  Baltimore. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bprasue-Sells  Corp.,  Chicago. 

Generators,  Electric.  See  Motors. 
GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Baltimore. 

■prague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Elquipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 

GUMS,  for  labels  and  cases 
F.  G.  Findley  Co..  Milwaukee,  Wis. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Cora  Huskers. 
INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Bprague-Sells  Corp..  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Kettles,  Ehiameled.  See  Tanks,  Glass-Lined. 
KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Bwlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co..  Baltimore. 

A.  K.  I^ins  &  Co.,  Inc.,  Baltimore. 

Bpragne^^lls  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES.  Miscellaneona. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Bprague-Sells  Corp..  Chicago, 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

R  J.  Kittredge  ft  Co.,  Chicago 

National  Color  Printing  Ca,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  ft  Doeller  Co.,  Baltimore, 
n.  S.  Printing  and  Litho.  Co.,  CincinnatL 
LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  ft  Siegel,  Baltimore. 

Markers.  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co..  Salen^  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  ft  Sons  C&,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Bsiltimore. 

Bprague-Sells  Corp.,  Chi(^o. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  Sro  Currog.  Paper  Products. 

PARING  MACHINES. 

Binclair-Scott  Co.,  Baltimore. 

PASTE.  CANNERS’. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Broe.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy,  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEELING  KNIVES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc,,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  i^arburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slayman  ft  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cana.  See  Cans._ 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS.  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners^,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Ca,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co..  Chicago. 

Separators.  See  Pea  Canning  Mc^. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

E.  W.  Bliss  ft  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago.  HI 
Slfysman  ft  Co.,  Baltimore. 

SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 


SILKING  MACHINES.  Cora. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  CUcago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 
SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drivea.  etc.). 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MAftKRPg 
Chisholm-Ryder  Ca,  Niagara  Falls,  N.  T. 

Steam  Jacketed  Kettles.  See  Kettlea. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brashes,  Brass 
Rubber  and  Steel  Type,  Burning 

ftxnUMlSy  £tCo 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Ca,  Indianapolis.  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Ca,  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Gang.  Mach.  Corp.,  Cedarburg,  Wte. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

£1  J.  Judga  Alameda,  Calif. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 
Tables,  Pickling.  See  Canners’  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  &  Co.,  BaJtimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS.  Glass  Uned,  SteeL 
Sprague-Sells  Corp.,  Chicago. 

TANKS.  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  I’unchee.  See  Stenciis. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  <3o.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Ca,  Indianapolis. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VINERS  ft  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Ca,  Chicago. 

Wakem  ft  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedaihurg,  Wis. 

A.  K.  Robins  ft  Ca,  In&,  Baltimora 

WASHERS,  Fruit,  Vegetablea 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 

WRAPPEJIS,  Corrugated,  Bottia 
Hinde  ft  Dauch  Paper  Co.,  Sandusky,  O. 
Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 


October  26,  1931 


THE  CANNING  TRADE 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Tranamisaion) 

CHISHOLM- RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Green  Pea  Viners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO..  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNWIY  & 
MACHINERY  COMPANY.  Ltd. 
Hamilton.  Ontario 


KITTREDGE 


LABELS 


CHICAGO 


INSPECTING  PUREBRED  LINES  OF  PEAS 


DEPENDABLE  SEED 

Based  on  a 

Continuous  Program  of  Breeding  Pure  Line  Stocks.  We  never  stop  this  foundation 
work,  recognizing  that  in  no  other  way  can  the  exacting  needs  of  CANNERS  be 
met.  The  demand  in  canned  foods  is  for  ever-increasing  quality,  and  we  aim  to  do 
our  full  share  in  meeting  this  requirement  through  the  production  of  better  raw 
products. 

We  also  offer  the  services  of  our  expert  personnel  in  problems  that  arise  in  connec¬ 
tion  with  growing  crops. 

ASSOCIATED  STOCKS  ARE  QUALITY  STOCKS 

GROWERS,  SINCE  THE  INCEPTION  OF  THE  INDUSTRY,  OF  THE 
VARIOUS  KINDS  OF  SEEDS  THAT  CANNERS  USE 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

New  Haven,  Connecticut 


PRODUCTION  BRANCHES  AND  WAREHOUSES  IN  TEN  STATES 


